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InfantSEF'* 



celebrates AOA honors ODs with top awards 


1 St birthday/ survey 
shows favorable views 


When AOA's InfantSEE™ program celebrates 
its one year birthday at Optometry's Meeting^^, the 
program — like most 1-year-olds — will have 

reached some important 
developmental milestones, 
but also will has a great 
deal of growing to do. 
That's one conclusion 
^ of an online survey con- 

'' ducted by the AOA 

see InfantSEE™, page 24 




Dr. Strickland 



Optometry's Meeting^'^ 
convening in Los Vegas 


This month/ the 109th 
Annual AOA Congress 
& 36th Annual AOSA 
Conference: 
Optometry's Meeting™ 
convenes in Las 
VegaS/ including at 
two hotels in the fore¬ 
ground of the photo at 
right/ the pyramid¬ 
shaped Luxor and the 
castle-themed 
Excalibur. 

Optometry's 
Meeting™/ June 21- 
25/ is expected to be 
one of AOA's largest. 
The headquarters is 
the Mandalay Bay 
Resort and Casino. 

See coverage through¬ 
out this issue and visit 
www.optomefrys- 
meeting.org. 


Inside 



Eye on Washington, Optometry's Meeting™, Industry News, 
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T hree prominent 

optometrists will be 
honored during 
Optometry's Meeting™ 
Opening General Session, 
sponsored by Essilor, on 
Thursday, June 22. 

Jerald Strickland, 
O.D., Ph.D., has been 


named the Distinguished 
Service Award recipient. 

Robert Layman, 

O.D., has been named the 
Optometrist of the Year. 

Barbara Horn, O.D., 
has been named Young 
Optometrist of the Year. 


Distinguished 
Service Award 

The Texas Optomet- 
ric Association's Jerald 
Strickland, O.D., Ph.D., is 
the AOA 2006 Disting¬ 
uished Service Award 
recipient. 

Dr. Strickland gradu¬ 
ated from the Indiana 
University School of 
Optometry in 1959. 

He is the assistant 
vice chancellor for 
International Studies and 
Programs and director. 
University of Houston 
Reaffirmation of 
Accreditation, Southern 
Association of Colleges 
and Schools. 

Dr. Strickland is also 
on the Board of Directors 



Dr. Layman 


of Optometry Giving 
Sight, an international 
fundraising organization 
for the benefit of world¬ 
wide eye care. 

From September 


see Awards, page 22 



Dr. Horn 







































































OPTI-FREE" Replenish™ MPDS provides a high level of antimicrobial 
activity against bacteria and fungi.^ And in clinical studies, 
OPTI'FREE* Replenish™ demonstrated minimal corneal staining, 
helping to maintain corneal barrier integrity.^-^ 

It's that good.” 
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President's Column _ 

Through storms, a stronger profession 


s I prepare to 
hand the AOA 
presidential 
gavel to Tommy Crooks, 
O.D., at Optometry's 
Meeting™, I've begun to 
reflect on the year that 
has passed since I 
accepted that gavel. 

We have weathered 
storms, both literal and 
figurative, and I believe 
that we have emerged 
stronger and better posi¬ 
tioned to face the chal¬ 
lenges that we know 
will come. 

For example, when 
the real storms came to 
the Gulf Coast last year, 
AOA did not have a 
way to marshal 
resources to help 
optometrists struck by 
disaster. Today, we have 
the Optometric Disaster 
Relief Fund, and it has 
been used to help ODs 
and maintains a balance 
of several hundred 
thousand dollars, pre¬ 
positioned to assist ODs 
in their recovery when 
disaster strikes. 

A storm of a differ¬ 
ent kind, in the world 
media and the contact 
lens community, came 
about as an unprece¬ 
dented number of 
reported cases of fungal 
keratitis came to light. 

While this could 
have been perceived as 
a disastrous blow to the 
contact lens market, 
AOA was able to take 
the lead in the media — 
thanks to the leadership 
of the AOA Contact 
Lens and Cornea 


Section and public 
awareness work by Hill 
& Knowlton. 

Thanks to them, we 
were able to get our 
messages out quickly to 
the profession and the 
public. Now that the 
storm has calmed, we 
find that more than 600 
million people heard 
our message about the 
importance of optomet¬ 
ric care, contact lens 
compliance and hygiene 
in the media. 

While we have been 
saddened to see people 
afflicted with eye condi¬ 
tions of this type, AOA 
has long warned of its 
potential. Our position 
has always been and 
will always be that con¬ 
tact lenses are medical 
devices and that profes¬ 
sional eye care is essen¬ 
tial to healthy vision. 

We view it as our duty 
to keep this message 
before the public and 
the agencies that are 
responsible for helping 
protect the public. 

It's part of my mes¬ 
sage to the Federal 
Trade Commission this 
month as we work to 
ensure that contact lens¬ 
es are not distributed 
like Cracker Jacks at a 
baseball game. 

Following our expe¬ 
rience with Fusarium, I 
believe our message is 
being taken more seri¬ 
ously. 

A third stormfront 
came from the U.S. 
Senate. S. 1955, a bill to 
create insurance plans 


for small business, 
which could have insti¬ 
tutionalized discrimina¬ 
tion against 
optometrists. 

Fortunately, AOA 
members heeded our 
call to get involved. Our 
Keyperson network 
took action and got their 
senators' attention. 

Thanks to their hard 
work, and the abilities 
of AOA's Washington 
Office, we did more 
than succeed. Before the 
bill was defeated, we 
were gratified to hear 
influential U.S. senators 
pledge that they would 
not allow anti-optome¬ 
try language to be 
included in any future 
versions of the legisla¬ 
tion. 

While we were 
seeking to ride out the 
storm, we've emerged 
with new allies and 
brighter prospects for 
optometrists in the 
future. 

Meanwhile, some of 
the initiatives begun a 
year ago are gaining 
influence. Since we 
launched InfantSEE™ a 
year ago, well over 
10,000 infants have been 
assessed by 

optometrists. We contin¬ 
ue to tweak the pro¬ 
gram, work with 
optometrists and other 
organizations to build 
the program, and build 
public awareness. 

Speaking of public 
awareness, the AOA 

See Stronger, page 8 
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Wallingford, O.D. 
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State of 
Profession: 

U.S. eye, vision 
care market grew 
6.5% since 2004 

The U.S. ophthalmic market totaled $27.2 bil¬ 
lion last year, according to the new State of the 
Profession: 2006 report, compiled by the AOA 
Information and Data Committee. 

That is up 6.5 percent since AOA last pub¬ 
lished an estimate of the market size two years 
ago. 

Growth in the American eyewear and eye care 
market is attributable to steady but moderate 
growth in the economy, increases in the range and 
volume of services provided by optometrists, expan¬ 
sion in private third-party and governmental cover¬ 
age of vision and eye care services, growth in the 
population needing eye care, and the public's 
enhanced awareness of the importance of good 
eye health care, according to the report. 

Private optometry continued to account for the 
largest share of the ophthalmic market—approxi¬ 
mately 39.1 percent. Market share held steady for 
all participants except independent opticians, who 
have continued to see market share shrink. 

The report estimates 35,855 full-time equivalent 
optometrists in the U.S.—with most self-employed, a 
growing number in group (as opposed to solo) 
practice, and an increasing number of female 
optometrists in practice. On average, optometrists 
were available to see patients 38 hours a week, 
performing 2,134 comprehensive eye examinations 
(including refractions) over the course of a year and 
averaging slightly more examinations per hour than 
in the past. 

About 62.6 percent of examined patients 
required a new spectacle lens prescription. About 
55.2 percent of the established contact lens patients 
examined required a new prescription. 

Optometrists continue to be very active in the 
provision of medical eye care for their patients, 
diagnosing on average 19 glaucoma cases and 96 
other anterior segment disorders during one recent 
six-month survey. 

ODs who have appropriate prescribing authori¬ 
ty treated or comanaged 66.2 percent of their 
patients diagnosed with glaucoma and 84.8 per¬ 
cent of patients they diagnosed with anterior seg¬ 
ment disorders. 

Optometrists also continue to actively incorpo¬ 
rate new eye and vision care technology into their 
practices, with 32.3 percent now offering topogra¬ 
phy and 45.8 percent offering pachymetry. 

Overall, practitioners report interest in refractive 
surgery has leveled over recent months. 

State of the Profession: 2006 will be published 
in the June issue of Optometry: Journal of the 
American Optometric Association. 

To obtain a copy of the State of the Profession 
report, or any other AOA survey highlights, contact 
AOA Member Services at (800) 365-2219, ext. 
4238 or e-mail MemberServices@aoa.org. For a 
pricing list, visit www.aoa.org, click on "Member 
Resources" and "Information and Data." 


Florida reinstates 
adult Medicaid 
Rx coverage 


F lorida Gov. Jeb 
Bush (R) signed 
into law H.B. 5001, 
the Appropriations Act, 
containing the reinstate¬ 
ment of Adult Medicaid 
Option Vision Services 
on May 25. 

'dt basically rein¬ 
states the adult (21 -f 
year old) Medicaid 
client's ability to obtain 
Rx for eyewear and 
optical supplies, which 
was terminated over 
three years ago," wrote 
Florida Optometric 


Association (FOA) 
Executive Director Ken 
Franklin in an advocacy 
update. "The FOA has 
been working for the 
past two legislative ses¬ 
sions in an attempt to 
gain the reinstatement 
funding for this pro¬ 
gram to better serve the 
Medicaid patients across 
Florida." 

With funding of $7 
million, the Adult 
Medicaid Optional 
Vision Services will 
become effective July 1. 


CLCS honors 
student research 


T he AOA Contact 
Lens and Cornea 
Section named 
Pennsylvania College 
of Optometry Student 
Shauna Thornhill as the 
2006 Student Research 
Award recipient. 

The award, spon¬ 
sored by CIBA Vision, 
is given annually to an 
optometric student 
who is selected as hav¬ 
ing written the para¬ 
mount research paper 
based on contact lens¬ 
es, cornea and/or 
refractive surgery. 

Thornhill's submis¬ 
sion was titled "The 
Contact Lens 
Experience: A Patient's 


Perspective." 

Thornhill will be 
recognized for her con¬ 
tribution with a $3,000 
check and round-trip 
airfare and hotel stay at 
the 109th Annual AOA 
Congress & 36th 
Annual AOSA 
Conference: 

Optometry's Meeting'^^ 
June 21-25, 2006, at the 
Mandalay Bay Resort 
and Casino. 

In addition, she will 
receive a plaque and 
meal reimbursement. 

The Student 
Research Award 
Program was devel¬ 
oped by David Seibel, 
O.D., in 2004. 





AOA Newsletter brings 
AOA News to your inbox 

Subscribers to AOA Newsletter get the AOA 
News electronically, along with extra articles, 
Web exclusives and the option of reading the 
News as an Adobe PDF document. 

Look for it monthly! 
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Lenses are an important 
part of what we do. 

But they're not all we do. 


Transitions* offers the 
widest range of programs 
to help you take care of 
both patients and business. 
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Since you rely on Transitions Optical for the world's leading 
photochromic lenses and widest range of products, it's easy to 
think of us as just a lens maker. But we have so many other ways 
to help your business and help you provide outstanding vision 
care. First off, we advertise directly to the consumer. Along with 
public relations and consumer education, this advertising raises 
awareness of our shared concern about sun damage, brings more 
patients to you, and creates a dialogue about healthy sight. 

Our Transitions Partners in Education"* program offers clinical 
education, including ABO- and COPE-accredited courses to keep 
you up to date and help you promote eye health. And for your 
business's health, the program offers business-building tools and 
materials for everything from display techniques to practice 
management. These are just a few of the ways we can help you 
succeed. To find out more, call 1.800.848.1506. 

Transiti(@ns* 

Healthy sight in every light* 

www.transitions.com 
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Eye on Washington 

AOA urges new federal 
crackdown on online lens sellers 


OA is urging 
members of 
Congress and 
the Federal Trade 
Commission (FTC) to 
take immediate action 
to safeguard consumers 
from having their con¬ 
tact lens prescriptions 
filled without sellers 
complying with federal 
prescription verification 
requirements. 

AOA is calling for 
special scrutiny at the 
federal level of the ''pas¬ 
sive verification" loop¬ 
hole, which when 
exploited by sellers, is 
dangerously lowering 
the bar for patient safe¬ 
ty, according to the 
AOA Advocacy Group. 

AOA's efforts come 
at a time when 1-800 
Contacts and its key ally 
in Congress, Sen. Robert 
Bennett (R-UT), have 
launched a new lobby¬ 
ing drive to seek a spe¬ 
cific change to the 


Fairness to Contact Lens 
Consumers Act (FCLCA) 
that is designed to bene¬ 
fit the online and direct 
mail contact lens sales 
industry. 

Over 230 AOA 
Keypersons made pre¬ 
scription verification 
enforcement a top prior¬ 
ity issue in their Capitol 
Hill meetings during the 
very successful AOA 
Congressional 
Advocacy Conference in 
May. 

This month, AOA 
President Richard L. 
Wallingford, O.D., is 
due to meet with FTC 
officials to further press 
for enforcement action 
aimed at unscrupulous 
online and direct mail 
contact lens sellers. 

"Every online and 
direct mail contact lens 
seller - including 1-800 
Contacts - must know 
that they will be held 
strictly accountable for 
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Work Hard, Plajr Hard 



TropkalSeaE 


You work hard providing the best possible ejfe 
care to patients who depend on you. You need the 
latest up-to-date InformatiDn. Get Jt from the most 
knowledgeable, experienced opiometrEsts as they 
share their extensive efinical expertise with you. 

And after ^ hours a day of the finest education available, play just as hard, as you 
enjoy cho best beaches^ the finest fare, the most luxurious resorts and the release 
you deserve for working so hard. 
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Register online at our website: www.tropica/seoe.com 
or phone: 903.88S.IS9I 

Don't miss out on tnis incr^eoible education ano aqventuae EXPERtENcriil 


violations of the law," 
said Dr. Wallingford. 

"Optometry's mes¬ 
sage to the FTC and to 
Congress is that more 
needs to be done to pro¬ 
tect our patients, start¬ 
ing with stronger pre¬ 
scription verification 
enforcement efforts and 
closing the passive veri¬ 
fication loophole." 

Under the FCLCA, 
consumers have ready 
access to contact lens 
prescriptions. However, 
according to the AOA 
Advocacy Group, there 
is mounting evidence 
suggesting that the 
online sales industry is 
continuing to fail to 
fully comply with the 
consumer safeguards 
Congress included in 
the law. 

In doing so, 
unscrupulous contact 
lens sellers are endan¬ 
gering consumers and, 
based on complaints 
forwarded to the AOA 
Washington Office 
about the use of auto¬ 
mated telephone verifi¬ 
cation systems, impos¬ 
ing needless burdens on 
optometric practices 
across the country. 

In addition, the 
AOA Washington Office 
reports that it has 
received complaints 
regarding the apparent 
filling of orders with 
expired prescriptions or 
with lenses other than 
those that were pre¬ 
scribed. 

Last October, the 
FTC issued a formal 
warning letter to 1-800 
Contacts that cited a 
"substantial number of 
complaints" arising 
from the company's 
contact lens prescription 
verification practices. 

The FTC detailed in 
the warning a series of 
penalties the company 
may face and specifical¬ 


ly urged 1-800 Contacts' 
management "to review 
the [Contact Lens] Rule 
and revise its practices 
as necessary to ensure 
that they comply with 
its requirements." 

1-800 Contacts 
responded to the FTC 
warning letter by attack¬ 
ing optometry and cit¬ 
ing AOA's influence 
with members of 
Congress and federal 
government officials as 
the reason the company 
was targeted. 

Also, 1-800 

Contacts' officials pub¬ 
licly asserted on Nov. 8, 
2005, that a competing 
online contact lens seller 
was engaged in "a pat¬ 
tern and practice... 
inconsistent with the 
prescription verification 
requirements of the 
FCLCA and...practices 
that misle[a]d con¬ 
sumers." 

Charges of mislead¬ 
ing practices and viola¬ 
tions of federal law that 
place consumers at risk, 
coming from within the 
online contact lens sales 
industry, should further 
bolster AOA's efforts 
and increase pressure 
on the FTC and 
Congress to act, accord¬ 
ing to the AOA 
Advocacy Group. 

Under the FCLCA, a 
merchant can only sell 
contact lenses to a cus¬ 
tomer if that customer 
presents a valid pre¬ 
scription for the lenses, 
or if the merchant con¬ 
firms that the customer 
has a valid prescription 
through what is general¬ 
ly known as a "passive 
verification" process. 

Under that process, 
the merchant must con¬ 
tact the office of the cus¬ 
tomer's prescribing eye 

see Amendment, page 15 
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REFRESH TEARS® 

Used by More Patients Than Any Other Branded Tear’ 


REFRESH® Brand—Formulated for MORE 



REFRESH TEARS® Lubricant Eye Drops Is Preferred 2 to 1'* 
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Stronger, from page 3 


public awareness cam¬ 
paign ratified by the 
House of Delegates a 
year ago has been very 
successful. Optometry's 
messages are being 
heard by more 
Americans than ever 
before, and we have a 
level of strategic think¬ 
ing and execution that 
was not possible prior 
to us working with 
H&K. Their role in the 
Fusarium response will 
be long remembered as 
a shining moment for 
optometry as we assert¬ 
ed our position as the 
primary eye care 
providers and helped 
doctors and patients 
make informed choices. 

Beyond the 
Fusarium work, H&K 
has spearheaded a num¬ 
ber of campaigns, 
including Ready for 
School and the Great 
American Eye-Q Test, 
with results to be 
announced soon. The 
Eye-Q survey is intend¬ 
ed to further position 
optometrists as the 
experts on eye care. 

Meanwhile another 


project is just beginning. 
Seeing how S. 1955 
could have led to feder¬ 
al law erasing the gains 
that we have made in 
state houses over the 
years, we have 
embarked on an ambi¬ 
tious plan to strengthen 
AOA-PAC. 

We expect that more 
and more we will face 
issues that used to be 
settled in the states 
(insurance regulations, 
licensing, access and 
health) now coming to 
the U.S. Capitol. It is 
absolutely essential to 
the future of our profes¬ 
sion that we have a 
strong, active presence 
and the first step is to 
increase our PAG treas¬ 
ury to $1.5 million. 

By doing so, we 
will be far better posi¬ 
tioned to weather the 
storms that lie ahead. 

We are also in better 
position thanks to our 
partnerships with key 
organizations. 

AOA has signed a 
Memorandum of 
Understanding (MOU) 
with the Department of 





OCuSOF'l! 


OCnSOFP Lid Scrub Foaming Eyelid Cleanser dispenses a 
pre-hthcrL-cl foam immeciiatdy upon depres^ng the control 
tip. This exciting delh'ery system h economkiil and 
improves patient compliance. 

OCuSOFf Lid Scrub foaming Eyelid Cleanser effeclivcly 
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Health and Human 
Services (DHHS), the 
American Public Health 
Association (APHA), 
the National Association 
of Community Health 
Centers (NACHC) and 
the National Rural 
Health Association 
(NRHA) to partner in 
the elimination of health 
and vision disparities. 

We have made 
excellent progress in 
working with the DHHS 
in implementing initia¬ 
tives to achieve the tar¬ 
gets set forth in the 
vision chapter of 
Healthy People 2010. 

AOA through the 
Healthy Eyes Healthy 
People™ (HEHP) initia¬ 
tive has obtained indus¬ 
try funding for state 
associations to design 
and implement commu¬ 
nity outreach projects 
that support Healthy 
People 2010 vision 
objectives. 

Thanks to Luxottica 
and VSP, AOA has dis¬ 
tributed $465,000 to 
state optometric associa¬ 
tions for 141 HEHP 
community outreach 
programs in the past 
three years. 

Optometrists from 
AOA's new Community 
Health Committee will 
present at the annual 
meeting of the National 


VOSH/International 
launches Fellowship 
for blindness prevention 

VOSH/International has announced the 
award of Fellow of VOSH/International (FVI) to 
those who meet certain criterion. 

The Fellowship Program is designed to 
encourage the acquisition of knowledge, skills 
and experience necessary to successfully meet 
the global challenge of preventable blindness; to 
foster the development of future leaders prepared 
to meet that challenge; and to prepare individu¬ 
als who may be asked to consult with govern¬ 
mental agencies, educational, private, or public 
institutions, and the medio on issues related to 
the mission of VOSH/Internotionol. 

The first administration of the examinations 
for Fellow of VOSH/ International will be Oct. 
12-13, 2006, in conjunction with the VI Annual 
Meeting at the Palms Island Resort and Marina, 
Lake Monroe, FL. Applications ore due July 12, 
2006. For more, visit www.yosh.org. 


Association of 
Community Health 
Centers. AOA's 
Professional Relations 
Committee exhibits at 
the annual meeting of 
the National Rural 
Health Association and 
the NRHA is now 
exhibiting at 
Optometry's Meeting™. 

Before I turn the 
gavel over to Dr. 

Crooks, I wanted to 
thank you for your con¬ 
fidence and support. 

During the past few 
years, as I was being 
treated for cancer, I 
could never have imag¬ 
ined leading AOA 
through such an excit¬ 
ing, and ultimately 
rewarding, time. 

Without the support 
of my family, my fellow 
board members, the 
AOA staff and all of 
you, any one of these 
storms could have 
slowed us down. 

Together, however, 
we have attained many 
key victories and look 
forward to more in the 
future. It's been my 
great pleasure to serve 
as AOA president and I 
hope you share my 
pride in this association 
of caring professionals. 
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WORKING TOGETHER 




Join with iuxoftica Group in a comprehensive sunwear program 
designed to ensure the continued eye health of your patients. 

Sun Center features ali the elements you need to promote moximum UV protection 
and make eye health cool fashionable and fun: Powerful and prestigious sunwear 
brands, fxfroorc//nory merchandising materials. Professional training seminars. 

All this and more are a part of Luxottica Sun Center 2006: 

Working Together with you and your associates to help 
prevent UV-assodated eye diseases. 

Join us today by calling I-800-422-2020. 
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AOA-PAC auction to 
highlight exhibit hall 


T he AOA-PAC 
Auction at 
Optometry's 
Meeting'^^ in Las Vegas 
is one thing on which 
you don't have to gam¬ 
ble. 

This year's annual 
silent auction will be 
held June 22-24 in the 
AOA booth (#561) in the 
exhibit hall. 

Optometry's 
Meeting'^^ attendees 
can browse through a 
great assortment of 
unique items each day 
of the auction. 

Thirty minutes 
before the exhibit hall 
shuts down, the auction 
for that day's featured 
items will close. 

Magicians and boot 
shiners will also be on 
hand as an added 
attraction. 

Attendees can make 
their 2006 contribution 
to AOA-PAC at the 
booth and take a chance 
to win fabulous prizes 
on the AOA-PAC 
"Wheel of Fortune." 
Participants are guaran¬ 
teed to win with the lat¬ 
est legislative and politi¬ 


cal news and great give¬ 
aways. 

Exhibit hall visitors 
can also participate in 
the Congressional Letter 
Writing Campaign at 
the AOA booth and 
have the opportunity to 
use CAPWIZ, optome¬ 
try's e-advocacy pro¬ 
gram. 

In addition, AOA- 
PAC will hold its annual 
breakfast Friday, June 23 
from 7:30 a.m. to 9 a.m. 
in Mandalay Bay Resort, 
South Seas H. 

Open to all atten¬ 
dees, the event will pro¬ 
vide information about 
the status of legislative 
activities, discuss the 
political landscape, and 
pay tribute to heroes in 
the profession—AOA 
Keypersons and AOA- 
PAC activists. 

There is limited 
space available for the 
breakfast, so register 
early. Tickets may be 
purchased at the door 
for $25. 

For more informa¬ 
tion, e-mail Tess 
Milliorn at 
TMilliorn@aoa.org. 


Low Vision Symposium June 22 


The third annual State Low Vision 
Rehabilitation Committees' 
Symposium: Eccentric Viewing 
Concepts Relevant to Vision 
Rehabilitation Evaluation, Manage¬ 
ment, and Therapy is scheduled for 
Thursday, June 22, 2006, 1 1 a.m. - 
2 p.m at Optometry's Meeting™. All 
state affiliate low vision rehabilitation 
committee chairs are urged to attend, 
as well as LVRS members. 

This is an excellent opportunity to 
exchange information related to 


national policies and regional impact 
on the care for a growing number of 
individuals with vision impairment. 

There is no charge for this pro¬ 
gram and a light lunch will be 
served. 

Advance registration is highly 
encouraged in order to plan appro¬ 
priate accommodations. 

To register for the symposium or 
to join the LVRS, please contact 
Stephanie Brown, (800) 365-2219, 
ext. 4225 or sdbrown@ooo.org. 


Skating pair gliding 
into Vistakon booth 

Olympic Silver 
medalists Tanith Belbin 
and Ben Agosto will be 
at the Vistakon Booth 
(#1 15) on Friday, June 
23, at Optometry's 
Meeting^^ in Las Vegas. 

The figure skaters, 
winners of the first dance 
medal for the United 
States since a bronze in 
1976, will talk about the 
competition and share 
their experiences with 
Acuvue Oasys with Hydraclear Plus at 10:30 a.m. 
and again at 1 1:30 a.m. 

The pair will sign autographed photos and be 
available to pose for pictures at noon. 

Both skaters were fit with Acuvue Oasys prior 
to competing in the Olympics. 



Wallingford to be 
immediate past president 


ichard L. 
Wallingford, 
O.D., will 
assume the office of 
Immediate Past 
President of AOA at 
Optometry's Meeting™ 
this month. 

Dr. Wallingford 
was elected to the 
American Optometric 
Association Board of 
Trustees in June 1998, 
and re-elected in June 
2001 . 

He was elected 
president of AOA in 
June 2005. 

Dr. Wallingford is a 
past chair of the 
Federal Government 
Relations Center and 
the State Government 
Relations Center. 

He is a past presi¬ 
dent of the Maine 
Optometric Association 
and the Maine Board of 
Optometry. 

He serves on the 
Board of Trustees of the 
New England College 
of Optometry. 

Dr. Wallingford has 
won numerous awards, 
including the Frederick 


E. Farnum Award for 
the most outstanding 
contact lens clinician 
and the Daniel 
Kuperstein Memorial 
Award for the highest 
scholastic achievement 
in clinical optics. 

Dr. Wallingford is a 
graduate of the 
University of Maine at 
Orono and the New 
England College of 
Optometry. 

Dr. Wallingford has 
a private practice in 
Rockwood, ME, where 
he also resides with his 
wife Elaine. 

They have three 
adult children, Richard 
III, M.D., a family 
physician and a fourth- 
year resident at 
Harvard Medical 
School in Psychiatry; 
Denise, a special edu¬ 
cation teacher in 
Northboro, MA, with a 
Master's degree from 
Boston College; and 
Tiffany, a graduate stu¬ 
dent at California-Poly 
in San Luis Obispo 
majoring in molecular 
biology. 
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ACUVUE 
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ULTRA smooth & flexible 


* DeJiver consistenfly dear vislan by caafoming 
easily to the shape of yoar eye. 

* Feel mibQlievably soft due to the 
smooth surf see design ami 
matertal flexibility IhaFs 
greater than othef high* 
oxygen nutitarl lenses. 




ULTRA breathabie 


^ Help keep your eyes fresh end i^hite, 
se they look as good us they feet. 


* Allovtf nearly fdQ percent 
availabte exyien through. 
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ULTRAviolet protection’ 
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THE ACUVUE* ULTRA COMFORT SERIES:; 

AN INNOVATION IN COMFORT, VISION AND HEALTH. 

Contact lenses currently in the 

ULTRA COMFORT SERIES™: 


• Herp protect eyes with the 
highest level of UV pratectian avajleble, 

• Arc the only contact lenses with Class 1 
UV-Biackmg — they block more lhan 90 percent oi 
UV-A end 99 percent o1 UV-B radiatioli. 


Maria with patented HYDHACLEAF™ 
techno I egy, allow lag lenses to stay cemtartabte ell dBy, 









'Each One. Reach One' at 5 
Program turning around decline in 
applications to optometry schools 


T he number of 
applicants to 
optometry 

schools, as well as the 
number of students tak¬ 
ing the Optometry 
Admission Test, has 
recently increased 
thanks to the efforts of 
the ''Each One, Reach 
One" (EORO) campaign 
by the Association of 
Schools and Colleges of 
Optometry (ASCO). 

The campaign was 
started in 2001 to 
respond to the continu¬ 
ing decline in the num¬ 
ber of students apply¬ 
ing to optometry 
schools. 

Between 2001 and 
2002, the rate of decline 
in applicants was 11 
percent. The rate was 
nearly 13 percent 
between 2002 and 2003. 

"Optometry is only 
as strong as the appli¬ 
cants who apply," said 
Jerry A. Richt, O.D., 


EORO member. "As a 
member of the 
Tennessee Board of 
Optometry, an NBEO 
examiner, and a private 
practitioner, I feel we 
must effectively com¬ 


pete for the brightest 
students for our profes¬ 
sion to grow." 

The number of appli¬ 
cants is now increasing, 
and the EORO program 
is striving to continue 
that success. 

The campaign aims 
to increase optometry's 
national applicant pool 
to three applicants for 


each first-year position 
and to develop an 
applicant pool that 
reflects the diversity of 
the U.S. 

EORO is a practi¬ 
tioner-based career pro¬ 


motion effort that 
encourages optometrists 
to talk to their patients 
and other qualified 
young people about 
optometry as a future 
career. 

"Becoming an 
EORO member was an 
easy decision for me," 
said Kevin Brooks, O.D. 
"I felt that if we want 
our profession to con¬ 
tinue to grow in the 
right direction, we need 
future leaders. And who 
better to help pick those 
future leaders than 
practicing eye care pro¬ 
fessionals that under¬ 
stand what it takes to 
be an integral part of 
health care and a leader 
in the optometric com¬ 
munity." 

Having a small pool 
of qualified applicants 
will eventually affect 
the schools' abilities to 
be selective in the 
admission process. 

It is important to 
note that the program is 
not about increasing the 
number of graduates 
from the nation's 
optometry schools, but 
about ensuring the 
future quality of the 
applicant pool. 

The majority of 
incoming optometry 
students indicate that 
their decision to choose 


optometry as a career 
was because of the 
encouragement of a 
practicing optometrist, 
based on ASCO's annu¬ 
al matriculating survey. 

The "Each One, 
Reach One" Career 
Promotion Corps is a 
group of volunteer 
optometrists who aim 
to help increase the 
applications to optome¬ 
try schools by publiciz¬ 
ing the benefits of 
optometry as a career. 

The American 
Optometric Student 
Association (AOSA) is 
also participating in the 
campaign by speaking 
to patients during clinic. 

"I truly believe 
optometry to be the 
best, most enjoyable 
profession out there," 
said Douglas Creger, 
O.D. 

"Because I want to 
see optometry continue 
to be a growing and 
viable profession, it is 
essential that I share 
with students the bene¬ 
fits of becoming an 
OD," he said. "I go to 
job fairs at the local 
high schools. I invite 
students to come to my 
office and follow me 
around for part of a 
day. I have helped sev¬ 
eral students with sci¬ 
ence fair projects 
involving eyes and the 
visual system." 

Optometrists who 
want to participate will 
receive materials for 
interested patients, par¬ 
ents, and students. 

ASCO will also pro¬ 
vide tips for reaching 
out, as well as periodic 
updates on the appli¬ 
cant pool. 

To join the "Each 
One, Reach One" 

Career Promotion 
Corps, visit 

www.opted.org or e-mail 
Victoria Smith-Moore at 
vsmithmoore@opted.org. 


The majority of incoming 
optometry students indicate that 
their decision to choose 
optometry as a career was 
because of the encouragement 
of a practicing optometrist. 



New in Practice — 

Panel of Experts Series 


Bolster ymir confidence 
j and practice nianu;*i‘fiient savvy 

bv attending llie Nc\^ in Practice - Panel 
of Experts Series at Optometry's 
Mt*etin}»^'* in l.as Veuas, Nevada on June 
24. 2<NK». Based on the nen practitioner 
series olTered in the past, panels of experts 
Hill discuvs a ran}*e of popular practice 
management topics that impact 
optometrisLs Just slartin)* their careers or 
pH'parin^ to change practice settings. 

This prutsmin is asailahle thanks to a 
t*enenius uraiit civen hy CIBA Vision, a 
No\artis ('ompany. 

Si^n up for one or more sessions: 

• Billing and Coding, C oiirse # O.MMI 
(Fee $10) 

• StafT Management, Course # 0310 
iFee $10) 

• Financial Management, C ourse^ # 0320 
(Fee $10) 

• Contracts and leases. Course* # 0330 
lFee$IO) 


AO.\ meniher and non>memher OIK mav 
pre-register for one or more sessions. 
Students ma> sign up to attend one or 
more cmirse sessions on-site at the course 
nmni IcK'ation on June 24 based on 
availahilitv. 
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Thinking About 
Upgrading to Oculus? 

Consider the Numbers. 


1. Easyfield 



The Smallest, 
Smartest 
Perimeter on 
the Market — 
Count on It. 


• Weighs Less Than 12 Pounds — So light, you can carry it 
fronn office to office. 

• Remarkably Accurate — Comes with a Goldmann standard 
30-cm bowl, 30-2, 24-2 and 10-2 grids — along with single 
point, quadrant and user-defined tests — and three threshold 
strategies that test out to 30®. 

• Simple to Use — The Easyfield turns on instantly, so there’s 
no boot-up time. Plus, Its straightforward statistical functions 
Include grayscale, cumulative loss curves, 3-D, and age-related 
normal comparisons — all while storing up to 40,000 exams. 

• All-Inclusive — Comes with a CCD camera, color LCD display, 
built-in printer, even free software updates and upgrades for 
as long as you own it. 

• Available in Two Models — Choose the integrated control 
console or the PC/laptop model. 


2. Easygraph 



A Full-Feature 
Corneal Topographer 
That’s Only 8.5 Inches 
High? Go Figure. 


• Compact and Complete — It measures just 8.5 inches high, 
but this tiny topographer provides all the tools you need 
for corneal refractive therapy, refractive surgery and contact 
lens fittings. 

• Unsurpassed Resolution — The Easygraph features an 
industry-leading 22,000 measuring points, 22 measuring rings 
and digital data transmission. 

• Provides Real *‘Ks” — The built-in keratometer gives you real 
"K" readings, not simulated guesses. 

• Ensures Patient Comfort — Thoughtfully designed with a 
rotating bezel and nasal notch-out. 

• Fast Set-Up — The Easygraph uses USB connectivity and runs 
on Microsoft Windows" compatible software. Plus, it easily 
mounts on a standard slip lamp. 


3. Special Limited-Time Financing Available 

There’s no better time to upgrade to Oculus than now — because during June and July 2006, you can get no interest 
for 12 months on either the Easyfield or the Easygraph. But act now, because this special offer is for a limited time only. 


We’ve Got Your Number — 

No Interest for 12 Months! Call Today: 1-888-284-8004 

Oculus, Inc • 1-888-284-8004 • www.OculusUSA.com • Sales(a)OculusUSA.com 

German precision and innovation goes into every Oculus Product, 



OCULUS 





Half million health care entities have NPIs 


A pproximately 
530,000 health 
care providers 
have obtained National 
Provider Identifiers 
(NPI), according to the 
U.S. Centers for 
Medicare and Medicaid 
Services (CMS). 

Under the federal 
Health Insurance 
Portability and 
Accountability Act 
(HIPAA), the NPI will 


Providers can obtain a National Provider 
Identifier (NPI) by: 

Going online to https://nppes.cms.hhs.gov and 
filling out their application online; 

Obtaining a paper application form, filling it 
out, and mailing it to the NPI Enumerator; (They can 
obtain the paper application form (CMS-101 14) by 
downloading it from www.cms.hhs.gov/forms or by 
calling the NPI Enumerator at (800) 465-3203 and 
requesting a copy.) 

Submitting an application through Electronic 
File Interchange (EFI). EFI allows an approved 
organization, after obtaining the permission of a 
provider, to send the provider's NPI application 
data in an electronic file. 

CMS has posted a number of documents relat¬ 
ed to the NPI, including Medicare's timetable for 
implementation of the NPI, on its NPI Web page: 
www.cms.hhs.gov/NotionolProvldentStond. 

"We urge you to visit that Web site and 
become familiar with the NPI and how it will be 
used, if you have not already done so," the CMS 
statement notes. 


replace the provider 
identification numbers 
that providers now use 
in most transactions 
conducted electronically 
with health plans. 

Those transactions 
include the electronic 
claim, eligibility inquiry 
and response, claim sta¬ 
tus inquiry and 
response, payment and 
remittance advice, prior 
authorization/ referral, 
and coordination of 
benefits transactions. 

Because the NPI 
will be required for use 
in most electronic health 
care-related transac¬ 
tions, most public and 
private health care plans 
are widely expected to 
also require NPIs on 
paper claims, effectively 
making the NPI a uni¬ 
versally recognized 
provider identification 
number. 

Use of the NPI in 
electronic health care- 
related transactions will 
become mandatory on 
May 23, 2007. 

That leaves health 
care providers a little 
less than a year to 
obtain NPIs and begin 
using them, CMS notes. 

In many cases. 




Seeing Clearly 

with GOOD-LITE® 

Your complete source for all your 
vision testing needs 


ESV3000 ETDRS 
Standardized Viewer 

Good-Lite and VectorVision have joined forces to 
produce the only ETDRS viewing cabinet that self- 
calibrates illumination on the chart surface for both 
photopic (85 cdm^) and mesopic light level testing. 

• Self-monitoring LED light source technology* 

• Provides uniform and highly calibrated illumination 
across the entire testing surface. 

• Automatically adjusts to incoming power of 
100 to 240 VAC**. 

• Compatible with all existing high contrast 
(black) ETDRS charts. 



* U.S. Patent 5,078,486 

Power plug adaptor may be needed for outlets outside the U.S. 


CDOD-LITE® 

The Quality Always Shines Through 

www.good-lite.com 


1155 Jansen Farm Dr. • Elgin, IL 60123 
Toll-free: 800-362-3860 • Fax:888-362-2576 


health care providers 
may be required to start 
using NPIs prior to that 
federally mandated 
deadline, the agency 
adds. 

''Some health plans 
might be ready to accept 
NPIs much earlier than 
next May. The health 
plans with whom you 
do business will inform 
you as to when you 
may begin using your 
NPIs in these electronic 
transactions," CMS 
noted in a statement last 
month. 

In some cases, 
health care providers 
will also need to know 
the NPIs for other 
providers, CMS notes. 

Health care 
providers and health 
product suppliers are 
already required to 
include their NPI when 
they apply to enroll as 
Medicare providers, 
CMS notes. A new ver¬ 
sion of the CMS-855 
Medicare enrollment 
application, issued in 
April of this year, pro¬ 
vides spaces for listing 


the NPI. 

Medicare, at pres¬ 
ent, can accept either 
the Medicare provider 
number (the legacy 
provider number) or the 
NPI along with the 
Medicare provider num¬ 
ber (both numbers) on 
claims it receives from 
providers. 

Beginning Oct. 2, 
2006, and continuing 
through May 22, 2007, 
Medicare will accept the 
NPI or the Medicare 
provider number (lega¬ 
cy provider number) on 
the claims it receives 
from providers. (If 
there is any issue with 
the provider's NPI and 
no Medicare provider 
number is included on 
the claim, the provider 
might not be paid. 

Therefore, Medicare 
strongly recommends 
that providers, clearing¬ 
houses, and billing serv¬ 
ices continue to submit 
their Medicare provider 
numbers, or "legacy" 
provider numbers, as a 
secondary identifier 
until May 22, 2007.) 


Disability examiners 
back expanded role 
for optometrists 

The National Association of Disability Examiners 
(NADE) is backing a move by the Social Security 
Administration (SSA) to expand the role optometrists 
play in determining whether people are eligible for 
disability benefits due to visual disabilities. 

Under proposed new rules, SSA would recog¬ 
nize optometrists as "acceptable medical sources 
for determining visual disorders, ranging from 
blindness (which optometrists now can determine), 
to debilitating conditions of the eyes such as pto¬ 
sis, to paralysis accommodation and traumatic eye 
injuries" 

At present, optometrists are authorized only to 
assess visual acuity and visual fields when determin¬ 
ing whether a patient meets SSA's criteria for blind¬ 
ness. 

NADE, the professional organization repre¬ 
senting state and federal employees who make dis¬ 
ability determinations, wrote SSA to express sup¬ 
port for the proposed rule change following an 
announcement in the March 1 Federol Register. 

NADE said the move would reduce SSA's 
need for consultative examinations by ophthalmol¬ 
ogists and expedite the decision-making process 
when disability status is requested. 
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care provider. 

The merchant can 
then provide the 
requested lenses unless 
the eye care provider 
indicates, within eight 
business hours, that the 
patient does not have a 
valid prescription. 

Eye care providers 
have frequently com¬ 
plained that passive 
verification places the 
patient at an unaccept¬ 
able health risk of get¬ 
ting an improper con¬ 
tact lens. 

In addition, eye 
care providers have 
noted that the system 
creates an incentive for 
the contact lens seller 
to avoid receiving veri¬ 
fication in order to 
expedite a sale. 

They say it also cre¬ 
ates an unreasonable 
administrative burden 
in the process for them 
to track down sellers to 
make verification 
responses. 

The AOA Advocacy 
Group notes that ''pub¬ 
lic health would be 
compromised by a cal¬ 
culated effort to dis¬ 
courage eye doctors 
from responding to 
verification inquiries." 

In a 2002 report, the 
FTC concluded that 
consumers "incur 
health risks if they 
forego regular eye 
exams that would 
allow optometrists or 
ophthalmologists to 
spot emerging health 
problems in their early 
stages." 

Over the last year, 
AOA and concerned 
members of Congress, 
including Sen. Ben 
Nelson (D-NE), Rep. 
Tammy Baldwin (D- 
WI) and Rep. Tom 
Osborne (R-NE) have 
publicly raised con¬ 
cerns about prescrip¬ 
tion verification abuses 
by online sellers and 
urged the FTC to take 
enforcement action. 

"We want to pro¬ 
vide the best and most 
up-to-date information 
possible to the FTC and 


to Congress, said Dr. 
Wallingford. 

"Anyone aware of 
violations of the 
FCLCA by contact lens 
sellers is urged to 
immediately report it to 
the FTC and to contact 
the AOA Washington 
Office at (800) 365- 
2219," he said. 


'Frontline' brochure available 



AOA, to help people understand the scope of 
practice and training of optometrists, has pub¬ 
lished the "Doctors on the Frontline" brochure. 

The brochure was developed as part of the 
Optometry Awareness and Public Affairs 
Campaign, conducted in conjunction with Hill & 
Knowiton (H&K). 

Intended for community education and legisla¬ 
tive outreach, the brochure can be purchased from 
the AOA Order Department in the following quan¬ 
tities: 50 brochures for $25; 100 brochures for 
$40; 50 supplemental cards for $6, and 100 sup¬ 
plemental cards for $10. To place an order, call 
(800) 262-2210 or e-mail JRPoyne@ooo.org. 


MOPHTHON iX® 


The other 250 PALs 
trying to constantly "improve' 
their lenses is a bit like 
putting lipstick on a pig. 




r 


While the other PALs keep changing to try 
to improve on existing lens designs and 
technology, we’re changing the industry. 
Introducing wavefront-guided iZon 
Progressives, the first and only fully 
customized PAL. This remarkable 
new lens programs the patient’s 
unique optical fingerprint (iPrint^"^) 
into the lens correcting for all 
potential refractive errors. 


Introducing 

i-Zon 

Customized 


Progressives” 


High-Definition Vision 
Near, Far and In-Between^ 


possible to program the Lens and change 
the progressive index on a point-for-point 
basis. Now, you can prescribe a lens 
with fully customized corridors rather 
than being forced to choose from the 
static designs offered by other PALs. 
With iZon Progressives, you will 
have maximum flexibility to match 
the lifestyle needs and frame choices 
i/i of patients. 




Unlike other PALs, iZon Progressives 
correct the unique aberrations of the 
eye itself, which often times compromise 
a patient’s vision. Because new iZon Progressives 
contain the proprietary iZonik^"^ material, it is 

See us in Las Vegas at Optometry's Meeting" 
June 21-26 • Booth #454 


Completely customized iZon Progressives 
will allow your presbyopic patients to see 
the world with High-Definition Vision...near, 
far and in between. So, you can kiss all 
of those other PALs goodbye. 

www.iZonlens.com 

1-877-FOR-iZon 


iZon"^^, iPrint'^'^, iZonik™, Progressives™ logo and "Near, Far and In-Between"^^" are trademarks of Ophthonix, Inc. Ophthonix® is a registered trademark of Ophthonix, Inc. © 2006.Protected by US Patents 6,712,466; 6,840,619; Patents Pending 
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From left, AOA Vice 
President Kevin L. 
Alexander, O.D., 
Ph.D., Dean, 
Michigan College of 
Optometry; Essilor 
Lenses President 
and COO Michael 
Daley, Honorary 
Doctorate Recipient; 
and David Eisler, 
Ph.D., president, 
Ferris State 
University. 



Ferris confers honorary 
doctoral degree upon Daley 


T he Ferris State 

University Board 
of Trustees con¬ 
ferred an Honorary 
Doctor of Business and 
Industry upon Mike 
Daley, president of the 
Lens Group, Essilor of 
America, Inc., during 
the university's Spring 
Commencement exer- 
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cises. May 6, 2006. 

A distinguished 
graduate of Ferris, 
Daley earned both his 
Bachelor of Science 
degree and Associate of 
Applied Science degree 
at Ferris in the 1970s. 

His relationship 
with the university 
continued as he provid¬ 
ed instruction in 
Optical Technology for 
Ferris. 

Daley began his 
career with Essilor of 
America in 1976, serv¬ 
ing as a Varilux Corp. 
sales consultant. 

He soon received 
several promotions 
within Varilux 
Corporation, including 
positions as assistant 
technical manager, 
product manager, 
director of technical 
services, vice president 
of laboratory opera¬ 
tions and vice president 
of sales. 

In 1989, Daley 
became president of 
Varilux Corp. 

In 1996, Daley was 
appointed president 
and chief operating 
officer of Essilor of 
America's United 
States Lens Division, 
known as Essilor 
Lenses, following the 
merger of Varilux 
Corporation with 
Essilor of America. 

Daley's relationship 
with Ferris has facilitat¬ 
ed the establishment of 
an Ophthalmic 
Fabrication Laboratory 
in the Michigan College 
of Optometry. 

His professional 
career includes distin¬ 
guished service, both 
past and present, on 
numerous boards in the 
opticianry and opto- 
metric fields. 

His service on the 
Boards of Governors 
and Directors for blind¬ 
ness prevention agen¬ 
cies is truly reflective of 
his passion and com¬ 
mitment to his indus¬ 
try 
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"With VisionWeb Enhanced, my staff can process 
insurance claims directly from our practice 
management system, without entering the claims 
data twice!” 


- Dr. Laurie Sorrenson, 

Lakeline Vision Source 
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Streamline. Simplify. Succeed’ 


With the introduction of VisionWeb Enhanced to their practice, 
Dr. Sorrenson's staff has been able to upload claims directly 
from their practice management system and process them 
electronically. Not only is this process HIPAA-compliant, but it 
also eliminates time spent on re-entering claims data to be 
processed. Dr. Sorrenson and her staff are now able to increase 
profitability and receive reimbursements sooner. Now 
Dr. Sorrenson and her staff can spend more time with patients 
and less time on the processes that used to bog them down. 
After ail, her patients are her business. 


Visit us at Optometry's Meeting 
in booth 1152 


Find out what VisionWeb Enhanced can do for your practice. 
Call 1-800-590-0873, or visit: 
www.govisionweb.com/enhanced to learn more. 










LAS VEGAS 



The 109 th Annual AOA Congress & 

36 th Annual AOSA Conference: Optometry’s Meeting™ 
Mandalay Bay Resort and Casino * Las Vegas, Nevada 


INDUSTRY APPRECIATION 


The American Optometric Association relies on the support of 
corporations to fund association initiatives and programs 
including Optometry’s Meeting™. Their assistance noticeably 
demonstrates a concern for the well being of the optometric 
profession and better eye/vision care. The AOA is extremely 
grateful to the numerous generous sponsors who have helped 
reduce the costs of Optometry’s Meeting™ for you. The list 
comprises support for the AOA based on AOA’s fiscal year 
(July 1 - June 30). Please take time to thank these companies for 
their support of the profession. 


As Of 5/30/06 
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BRONZE SPONSOR 

^ Carl Zeiss Meditec 

^ DSM Nutritional Products 

^ Contact Lens & Eyecare 

^ Menicon 

Symposium (CLES) 

^ Pfizer Ophthalmics 

SUPPORTER SPONSOR 


<* Cynacon/Ocusoft ^ Paragon Vision Science 

^ Inspire Pharmaceuticals *> Ziemer Ophthalmic Systems 


Conference Exhibits 

June 21-25, 2006 June 22-24, 2006 

To learn more about Optometry’s Meeting'”, use any of these convenient resources: 

visit call e-mail 

www.optometrysmeeting.org (800) 386-6825 MeetingHotline@aoa.org 


























Let AOA-sponsored Insurance Programs protect 
the most important parts of your life. 


In todays increasingly litigious society, you need to protect 
the most important things in your life — yourself, your 
family and your career - should you be named in a 
malpractice claim or lawsuit. 

The AOA-endorsed Professional Liability & Business 
Owners Program features quality, dependable coverage ... 
and more: 

Professional Liability Insurance: 

^ Policy limits up to $2,000,000,00 per occurrence and 
up to $4,000,000.00 per annual aggregate 

^ Per occurrence coverage no matter when a claim is 
filed (as long as the incident took place while the policy 
was in force) 

•S* Premium credits for group practices 
Lost wage reimbursement 
Defense reimbursement 

llllllk A AProfessional 
iiiillf r^wriAdvantage 

MlIM® Professional Liability I Business Owner’s Package 


The Business Owner’s Package: 

Protect your entire business with outstanding coverage 
including Property and General Liability at competitive 
rates “ with no additional charge for coverage for your 
employees. What^s more,Workers' Compensation 
coverage does not need to be placed with our office in 
order for us to provide Professional Liability coverage. 

Contact Marsh Affinity Group Services . 

Call toll-free at: 

1-800-503-9230 for Professional Liability coverage, 
1-800-882-2262 for the Business Owner's Package. 

Or, visit www.proliability.com/26275 

for more information. 

Administered by: Marsh Affinity Group Services 

Professional Liability Insurance 
underwritten by: Chicago Insurance Company, 

one of the Fireman's Fund Insurance Companies. 


All coverages are subject to the terms and conditions of the policy. 
26275 © Seabury & Smith, Inc, 2006 







ODs highlight eye concerns at CDC 


Diabetes Conference 


G oing a Mile High 
Against Diabetes 
and Obesity was 
the theme of the 2006 
Centers for Disease 
Control and Prevention 
(CDC) Annual Diabetes 
Translation Conference, 
which recently took 
place in Denver. 

The meeting attract¬ 
ed nearly 1,000 people 
representing a wide 
range of local, state, fed¬ 
eral, and territorial gov¬ 
ernmental agencies and 
private-sector diabetes 
partners. 

Under the topic of 
''Obesity, Nutrition and 
Eye Health, A Full 
Circle Revealed," three 
optometrists made pre¬ 
sentations. 

Mark Sherstinsky, 
O.D., an assistant clini¬ 
cal professor from the 
State University of New 
York State College of 
Optometry, gave a clini¬ 
cal overview of how 
obesity and diabetes 
affects eye health and 
vision. 

Leo Semes, O.D., 
associate professor at 
the University of 
Alabama at Birmingham 
School of Optometry, 
presented information 
about nutrition and obe¬ 
sity, which identified 
risk factors and how to 
prevent ocular compli¬ 
cations from macular 
degeneration. 

Michael Duenas, 
O.D., CDC health scien¬ 
tist, spoke about the 
increase of obesity in all 
age groups and the 
importance of vision 
and its connection to 
physical activity and 
nutrition. 

Two posters were 
presented by Joseph J. 
Pizzimenti, O.D., an 
associate professor and 
director of the Diabetes 
Eye Health Service at 
Nova Southeastern 
University College of 
Optometry (NSUCO). 

"Eye on Diabetes: A 
Multidisciplinary 
Patient Education 
Intervention," described 
findings from an educa¬ 


tional intervention for 
patients with diabetes. 

The study found 
that many patients with 
diabetes don't under¬ 
stand the importance of 
annual dilated eye 
exams and underscored 
the importance of multi¬ 
disciplinary patient edu¬ 
cation. The principal 
investigator for the 
study was Heidi 
Wagner, O.D., MPH, 
also from NSUCO. 

"Anatomy of an 
Interdisciplinary 
Symposium on 
Diabetes, Obesity and 
Nutrition," described an 
interdisciplinary contin¬ 
uing education program 
for primary health care 
providers. 

Eight health care 
disciplines, including 
Medicine, Pharmacy, 
and Optometry, were 
represented at this con¬ 
ference. 

Anthony 

Cavallerano, O.D., from 
the Veterans 
Administration Boston 
Health Care System, 
presented two posters 
describing a teleretinal 
imaging program out¬ 
side of an eye care set¬ 
ting within the VA. 

He reported on a 
pathway for nonmydri- 
atic digital retinal imag¬ 
ing of diabetic patients 
in a primary care envi¬ 
ronment to evaluate for 
diabetic eye disease and 
other related systemic 
disorders. 

The latest CDC data 
reports 14.6 million per¬ 
sons in the United States 
with diabetes and 
another 6.2 million per¬ 
sons remain undiag¬ 
nosed. People aged 65 
years or older account 
for almost 40 percent of 
the population with dia¬ 
betes. 

AOA's Healthy Eyes 
Healthy People™ exhibit 
provided patient educa¬ 
tion and resource mate¬ 
rials for clinicians, 
health educators and 
other public health 
workers. 

Materials empha¬ 


sized the importance of 
annual dilated eye 
examinations for indi¬ 
viduals with diabetes to 
meet one of the goals of 
Healthy People 2010. 

At the opening ses¬ 
sion of the conference, 
AOA was identified as a 
contributing sponsor for 
providing t-shirts for 
each attendee with a 
colorful scene of Denver 
and cartoon characters 
providing diabetes serv¬ 
ices. 

This is the tenth 
year that AOA has pro¬ 
vided the official confer¬ 
ence t-shirts for all 
attendees of the CDC 
Diabetes Translation 
Conference. According 
to CDC staffers, these 
AOA/CDC t-shirts from 
previous conferences 
have been spotted all 
around the world. 



Above, panel pre¬ 
senters from left. 


are Michael Duenas, 
O.D.; Leo Semes, 
O.D.; Mark 
Sherstinsky, O.D.; 
moderator Jinan 
Saadine, M.D. 

Below, poster pre¬ 
senter Joseph 
Pizzimenti, O.D., 
answers questions 
about his poster at 
the CDC Diabetes 
Conference. 



Minutes Of Your Time... 
A Lifetime Of 

Patient Relief 

Are your patients searching for relief from 
Dry Eye? Odyssey’s Parasol^- Punctal 
Occluder offers the quick, long-lasting 
relief your patients need. Try it just once, 
risk free, and you’ll see why Odyssey has 
the #1 product in the industry. 

• Patented Parasol provides custom fit 
without complex sizing charts 

• Hollow nose eliminates the need for 
dilation in most cases 

• Low profile dome provides maximum 
patient comfort 








Let Odyssey jump start your dry eye practice. 
Call 888 905-7770 today for a $100 
discount on the Dry Eye Management Kit 


"The Parasol is quick, easy and the most effective ^7 
treatment for my dry eye patients. " Cornell LeBlanc, OD * ‘ 
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3DYSSEY 
888.905.7770 odysseymed.com 
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Awards, from page 1 


2003 to July 2005, Dr. 
Strickland was the senior 
vice chancellor/ senior 
vice president for 
Academic Affairs and 
provost of the University 
of Houston. Prior, Dr. 
Strickland was dean of 
the University of 
Houston College of 
Optometry (UHCO). 

In 2001, Dr. Strick¬ 
land was elected found¬ 
ing president of the 
Board of Trustees of the 
World Optometric 
Foundation, the fund¬ 
raising branch of the 
World Council of 
Optometry. He is the 
vice president of the 
foundation. 

In 1998, Dr. 
Strickland was elected 
founding president of 
the Partnership 
Foundation for Opto¬ 
metric Education, advo¬ 
cating funding for 
advancements in opto¬ 
metric education through 
national endowments. 

Dr. Strickland served 
as president of the 
Association of Schools 
and Colleges of 
Optometry (ASCO) from 
1997 to 1998. 

In 1995, Dr. Strick¬ 
land was appointed to 
the Health Professions 
Education Advisory 
Committee to the Texas 
Higher Education 
Coordinating Board. 

Dr. Strickland's 
career started when he 
completed his graduate 
studies and joined the 
faculty of the Indiana 
University School of 
Optometry, where he 
taught and was the assis¬ 
tant dean for External 
Affairs. 

In 1974, Dr. 

Strickland joined the fac¬ 
ulty and administration 
at the Pennsylvania 
College of Optometry as 
an associate professor 
and director of the 
Division of Professional 
Studies. He also served 
as the school's dean and 
chief academic officer 
until he moved to 
UHCO in 1979 as an 
associate dean. 

Dr. Strickland 
taught in the areas of 


patient care and com¬ 
munity health while 
serving as an adminis¬ 
trator. He also served on 
numerous councils, 
committees, and task 
forces. 

Dr. Strickland's 
awards and honors 
include: 

Honorary degree. 
Doctor of Humane 
Letters, New England 
College of Optometry, 
2006 

Texas Optometric 
Association Disting¬ 
uished Service Award, 
2003 

Honorary Chairman 
and Visiting Professor, 
Department of Optom¬ 
etry and Vision Science at 
Sun Yat-sen University of 
Medical Sciences, 
Guangzhou, People's 
Republic of China 

Presidente de Honor 
Award, Universidad de 
LaSalle, Bogota, 
Colombia, 1998 

Dr. Strickland and his 
wife, Cecile, have four 
children and six grand¬ 
children. 

Layman OD of 
the Year 

The Ohio Optometric 
Association's Robert 
Layman, O.D., has been 
named the AOA 2006 
Optometrist of the Year. 

Dr. Layman graduat¬ 
ed from The Ohio State 
University College of 
Optometry in 1982. 

Dr. Layman is mod¬ 
erator of the AOA Presi¬ 
dent's Council and past 
chair of the AOA Mem¬ 
bership Committee, on 
which he served 20 years. 

A member of the 
AOA Glaucoma Project 
Team and the Contact 
Lens and Cornea Section, 
Dr. Layman is also a 
Keyperson and contribu¬ 
tor to AOA-PAC. 

Within the Ohio 
Optometric Association, 
Dr. Layman is chair of the 
East-West Eye 
Conference, has served 
on numerous committees 
and served as president 
ofOOAin2002. 

Dr. Layman has 
received the OOA Senior 


Student, Special Merit, 
Young Optometrist of the 
Year, and Optometrist of 
the Year awards. 

In addition to volun¬ 
teering for VISION USA 
and InfantSEE™, Dr. 
Layman volunteers for 
the Ohio Amblyope 
Registry, a statewide pro¬ 
gram designed to serve 
the needs of children 
with amblyopia and to 
educate the public about 
amblyopia and its treat¬ 
ment and prevention. 

Dr. Layman also 
works on the Ohio 
Optometric Association 
Realeyes Education 
Initiative, presenting 
about the importance of 
lifetime eye care to stu¬ 
dents. Realeyes provides 
a free, standardized, 
interactive, age-appropri¬ 
ate curriculum on eye 
and vision health and 
safety. 

Dr. Layman has vol¬ 
unteered for the OSU 
College of Optometry, 
the University of Toledo, 
Owens Technical 
College, the Kiwanis 
Club of West Toledo, the 
Toledo Jaycees, the local 
business association, 
school district, hospitals, 
his church, and Cub 
Scouts. 

Earlier this year, TLC 
Laser Eye Centers pre¬ 
sented Dr. Layman with 
the Dennis Kennedy O.D. 
Excellence in Eye Care 
Award in Lansing, MI. 

Dr. Layman practices 
in a private group prac¬ 
tice, the Pinnacle Eye 
Group, with three loca¬ 
tions in Toledo, OH; 
Perrysburg, OH; and 
Lambertville, ML 

Horn Young OD 
of the Year 

The Michigan 
Optometric Association's 
Barbara Horn, O.D., has 
been named the AOA 
2006 Young Optometrist 
of the Year. 

Dr. Horn graduated 
from the Michigan Col¬ 
lege of Optometry in 
1998. 

She is the executive 
committee chair of the 
AOA Information & 


Member Services Group 
and secretary-treasurer of 
the Michigan Opto¬ 
metric Association 
(MOA) Board of Trustees. 

Dr. Horn is also a 
past chair of the AOA 
Student and New 
Graduate Committee, a 
member of the AOA 
Corporate Leadership 
Council and has been a 
participant in the 
Optometry 2020 
Summits. 

Since the inception 
of the InfantSEE™ pro¬ 
gram, Dr. Horn as been 
the state co-chair. 

Dr. Horn received 
the MOA Keyperson 
Award in 2002 and the 
MOA Student of the Year 
Award in 1997. 

Dr. Horn is a fre¬ 
quent contributor to 
optometric publications, 
such as Cross Section, the 
quarterly newsletter of 
the AOA sections, and 
MOA's The Michigan 
Optometrist. 

Dr. Horn has been a 
volunteer for VOSH and 
the Special Olympics 
World Winter Games. 

She provided exams and 
eyewear for Hurricane 
Katrina evacuees relocat¬ 
ed to Michigan in 2005. 
She even provided 
employment for one 
evacuee. 

In addition to her 
family, practice, and 
organized optometry 
responsibilities. Dr. Horn 
works diligently in her 
community to foster 
awareness of potential 
vision problems and the 
need for eye protection. 
She presents 35-50 lec¬ 
tures or classes a year at 
local schools. 

In 2003, Dr. Horn 
was presented the 
Special Person Award for 
her contributions to the 
St. Joseph Mercy of 
Macomb School Health 
Program. 

Dr. Horn is a co¬ 
owner/ partner in a 
large, suburban private 
practice in southwestern 
Michigan. She resides in 
Washington, MI, with 
her husband, Mike 
Weisgerber, O.D., and 
family. 
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InfantSEE™, 

from page 1 

InfantSEE'^'^ Committee 
and Vistakon Marketing 
Research Department 
(MRD). 

Aimed at evaluating 
current program perform¬ 
ance and identifying fac¬ 
tors that can further drive 
its success, Vistakon 
MRD obtained 416 com¬ 
pleted surveys from 
providers April 7 to 17. 

"Initially, the 
InfantSEE™ program 
had been received with 
fair enthusiasm, as 
shown by most partici¬ 
pants signing up even 
before its official 
launch," said 
InfantSEE™ Chair Scott 
Jens, O.D. "With few 
doctors joining in 2006, 
it is obvious that we must 
do more to earn the 
enrollment of additional 
doctors who will provide 
this community service." 

According to Dr. 
Jens, the InfantSEE™ 
program has a favorable 
initiation rate with almost 


all participants having 
assessed at least one 
infant since signing up. 

However, he noted 
that to reach its objective 
of 100,000 infants 
assessed by the end of 
2006, the InfantSEE™ 
program needs to sup¬ 
port and encourage its 
participants to see more 
infants. 

"Every doctor who is 
participating in the pro¬ 
gram needs to plan to 
see one infant a month 
in 2006. This is easy to 
do if the doctor and the 
staff talk to pregnant 
moms, new parents, and 
even promote the pro¬ 
gram to grandparents," 
Dr. Jens said. 

With 7,300 partici¬ 
pants, each provider 
would need to assess 10 
more infants than the 
average of five they 
have seen so far. 

The survey found 
InfantSEE™ program 
providers are supportive 
of the program idea and 
deem it as very impor¬ 
tant. 

The survey showed 
that the members expect¬ 
ed more consumer 
demand for infant 
assessments, and that is 
probably a result of a 
major national PR effort 
last summer, including 
an appearance on the 
Today show with 
President Jimmy Carter. 

"Since the program 
has limited funds to con¬ 
tinue that level of exter¬ 
nal public awareness. 


InfantSEE^'^ nominated for PR awards 


AOA, in conjunction with public 
relations firm Manning Selvage & Lee 
(MS&L), was nominated for two SABRE 
Awards for work on the InfantSEE^^: 
Protecting Your Baby's Windows to the 
World campaign. 

The awards are given for work in 
Superior Achievement in Branding and 
Reputation and honor public relations, 
reputation management, and brand¬ 
building campaigns that exemplify a 
strategic approach in research and plan¬ 
ning, breakthrough thinking, integrity 
and effectiveness. 

There were more than 1,600 entries 
to the 2005 SABRE Awards competition. 
The winners were announced May 9. 


The InfantSEE^^ campaign was a 
bronze nominee in the Poster/ 
Calendar/Photography category and a 
gold nominee in the Social Marketing 
category. 

AOA and MS&L received a certifi¬ 
cate of excellence in the Poster/ 
Calendar/ Photography category. 

Other nominees (in various cate¬ 
gories) include: State Farm, Sunkist, 
American Express, Starbucks, 

Humana Hospitals, Novartis, 
Transitions Optical, and the American 
Heart Association. 

The awards are sponsored by the 
publisher of "The Holmes Report," cov¬ 
ering the public relations industry. 


the doctors will need to 
be ambassadors for the 
program within their 
own practices," Dr. Jens 
noted. 

"They are not proac¬ 
tive about promoting the 
program themselves, and 
are now waiting for the 
AOA to step up and cre¬ 
ate more public aware¬ 
ness," Dr. Jens said. 
"AOA has done many 
things to increase aware¬ 
ness, but it will take a lot 
of time for that to affect 
change in society to the 
point that parents will 
take the initiative to seek 
an InfantSEE™ assess¬ 
ment." 

Other survey results 
show that optometrists 
have signed up for the 
InfantSEE™ program 
because they support its 
objective and want to be 
of service to the local 
community. 

The survey found the 
InfantSEE™ program is 
considered to be impor¬ 
tant, and doctors enjoy 
participating in it. 

InfantSEE™ is per¬ 
ceived to be at least 
somewhat effective, gen¬ 
erally meeting or 
exceeding participants' 
expectations. 

According to Dr. 
Jens, there is an opportu¬ 
nity to better set and/or 
deliver on expectations. 
"The program initiation 
rate is favorable: 85 per¬ 
cent of the providers 
who signed up have 
assessed at least one 
infant." 

The InfantSEE™ 
Committee has deter¬ 
mined that the program 
should focus on encour¬ 
aging or supporting 
optometrists to see more 


infants. 

Most optometrists 
have seen in the range 
of one to 10 infants, 
with an overall average 
of five. 

About 15 percent of 
the group have been 
particularly successful by 
seeing 1 1 or more 
infants. The InfantSEE'^'^ 
Committee is hoping to 
reach out to these partic¬ 
ipants to identify best-in- 
class practices and get 
the information to other 
practitioners. 

The survey found 
InfantSEE™ providers 
are satisfied with the 
program's partnership 
with them, providing 
information on assessing 
infants and information 
on promoting the pro¬ 
gram. 

"There is definitely 
an opportunity for AOA 
to partner outside of its 
participant base with the 
general public and other 
health care providers," 
Dr. Jens said. 

The survey found 
there is almost universal 
awareness of the 
InfantSEE™ requirement 
of not charging a profes¬ 
sional fee for assessing 
infants. 

The InfantSEE™ pro¬ 
gram requires all partici¬ 
pating doctors to waive 
any professional fees for 
assessing infants without 
a medical complaint in 
their first year of life. 

No billing to insurance 
or governmental aid pro¬ 
grams is allowed. 

InfontSEE's first birth¬ 
day celebration will be 
held from 4:15 to 
7 p.m., Thursday June 
22, in the AOA Booth at 
Optometry's Meeting™. 


- have signed up for ttie InfantSEE™ because they support its 

objective and want to be of service to the local community. 


Feel slnmgly Ktiout idcnllfying 
disease earb in life 
Service tn !(Kaicommiinih 

Senke te undeneifed izominunin' 

^ ■ f 

To tie i p^i1 afllle AOA prngrani 




Out of curiosity 
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Introducing Hoyalux iD 

the World's First Integrated 
Double-Surface Progressive Lens 


Winner of "Best Lens Design" from around the world, HOYA leads 
the Industry with Hoyalux tD - a progressive lens so revolutionary 
it does what no other progressive lens has ever done before. By 
separating the performance of the front and back surface of 
the lens itself, Hoyalux iD virtually eliminates swimming and 
swaying sensations so common with ordinary progressive lenses. 



WINNER 

Siimo d'Or Award 
Technology and Fashion 
Paris, France 

The Ministry of 

interr^ational Trade 
and Industry 
Tokya, Japan 



The Hoyalux iD Design 

has introduced a completely new category: 
the Integrated Double-Surface Progressive Lens 


> Vertical Powers are positioned on the front surface 

> Horizontal Powers are positioned on the back surface 


HOYALUX iD 


SCt£NC£ you CAN Sff” 


> Front and back surfaces are then reintegrated and balanced 


For more information or to receive personal 
Hoyalux ID training, visit us online at: 
w ww,h o y a vi s i on. CO m/i dtr i a I 


+fOYA 






Direct lines to AOA: 

A new phone system 
allows AOA members to 
reach AOA staff directly. 
For St. Louis staff, dial 
314 983-XXXX, where 
the four digits are the 
four digit extension code 
listed. 



Calling AOA? 

Help us serve you 
better. 

When calling, if you 
leave a message be sure 
to include information on 
whether the number is 
for your home or office 
and from what time 
zone you are calling. 
Better, include informa¬ 
tion on the best time for 
AOA staff to return your 
call. 


Getting in touch with AOA 


A OA^s volunteer 
structure is 
supported by 
96 staff. For more 
information on 
AOA^s programs 
and services, you 
may contact the 
staff at the follow¬ 
ing numbers. 

Accounts Payable 
800-365-2219x4248 
Accounts Receivable 
800-365-2219 x4239 
Accreditation Council on 
Optometric Education 
800-365-2219x4246, 
x4223 or x4262 
JLUrbeck@aoa.org 
WJReclcl@aoa.org 



TAWirth@aoa.org 

Address Changes 

800-365-2219x4112 
(Leave message) 
AclclressChange@aoa.org 

AOA Nev/s 

800-365-2219 x4216 
RAFoster@aoa.org 
RFPieper@aoa.org 
TLOverton@aoa.org 

AOA Political Action 
Committee 

703-739-9200 

NBrazil@aoa.org 

Aviation Vision 

800-365-2219x4244 
J LWea ve r@aoa.org 

Awards (Member Records) 

800-365-2219x4238 

MemberServices@aoa.org 

Career Guidance 
Materials 

800-365-2219x4260 
S KMeye r@aoa.org 

Children's Vision Topical 
Interest Group (TIG) 

800-365-2219x4225 

SDBrown@aoa.org 

Classified Advertising 

212-633-3986 

K.Spurlock@elsevier.com 

Clinical Care Information 

800-365-2219x4209 or 
x4244 

HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Clinical Practice 
Guidelines 

800-365-2219x4237 or 
x4244 


BTKowa lczyk@aoa. org 

Commission on 
Paraoptometric 
Certification 

800-365-2219 x4135, x4210 

DMByrcl@aoa.org 

SAIclerson@aoa.org 

Communications Group 

800-365-2219x4212 

SMWasserman@aoa.org 

Contact Lens and Cornea 
Section 

800-365-2219x4137 or 
x4224 

LJRickarcl@aoa.org 

Continuing Education: 

Opt. CE-Other Assns. 

800-365-2219x4117 

ILAMO@aoa.org 

Credits-AOA CE 

800-365-2219x4256 

Council on Research 

703-739-9200 

AmOptCOR@aol.com 

Diabetes Initiative - CMS 

703-739-9200 

KHipp@aoa.org 

Endowment Fund 

800-365-2219 x4134 
LABoylancl@aoa.org 

Environmental/ 
Occupational Vision 

800-365-2219x4244 or 
x4209 

JLWeaver@aoa.org 

Ethics and Values 

800-365-2219x4232 

LPCarslick@aoa.org 

Event Calendar 

EventCalenclar@aoa.org 

Eye Care Benefits 

703-739-9200 
TWeaver@aoa .org 

Federal Government 
Relations Center 

703-739-9200 

JFHymes@aoa.org 

Finance Center 

Accounts Payable 
800-365-2219x4248 
Accounts Receivable 
800-365-2219x4239 

Geriatrics/Nursing 

Facility 

800-365-2219x4237 
BTKowa I czy k@aoa. o rg 

Hospital Practice 

800-365-2219x4237 
BTKowa I czy k@aoa. o rg 

Industry Relations 

800-365-2219x4133 
R AB ra u n s@a oa.org 

Infants' & Children's 
Vision Coalition 

800-365-2219, x4245 or 
x4244 

J LWea ve r@aoa.org 

InfantSEE^'^ 

800-365-2219x4286 

lnfantSEE@aoa.org 

Insurance 

800-678-9262 
TWeaver@aoa .org 

Keyperson Program 

703-739-9200 

NBrazil@aoa.org 

Legal Aspects of Practice 

800-365-2219x4236 
EAOrtmann-Vincenzo@aoa.org 
Library (ILAMO) 

800-365-2219 
Information and Loans 
x41 17, 4118, 4102, or 


4104; 

Calendar of Meetings x41 17 
Visionlink x4102 
ILAMO@aoa.org 

Low Vision 
Rehabilitation Section 

800-365-2219 x4225 
SDBrown@aoa.org 

Managed Care 

703-739-9200 
TWeaver@aoa .org 

Media Relations 

800-365-2219x4263 
SLThomas@aoa .org 

Medicare Coding 

703-739-9200 

Medicare Policy 

703-739-9200 

KHipp@aoa.org 

Member Records (AOA) 

800-365-2219x4131 

MemberRecords@aoa.org 

Member Services 

800-365-2219x4238, x4111 
MemberServices@aoa.org 

Memorials and Tributes 
(Book of Memory) 

AOA Endowment Fund 
800-365-2219 x4134 
LABoyland@aoa.org 

Museum 

800-365-2219x4102 

LJDraper@aoa.org 

National Diabetes Month 
Program (November) 

800-262-3947 (Nov.) 
AmOptCOR@aol.com 

New Technology 

800-365-2219x4244 or 
x4209 JLWeaver@aoa.org 

Ophthalmic Standards 

800-365-2219x4244 or 
x4209 

HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Optometric Leadership 
Institute 

800-365-2219x4110 
LMBa u m sta r k@a oa.org 

Optometric Recognition 
Awards (ORA) 

800-365-2219 x4258 or 

x4260 

ora@aoa.org 

Optometry: 

Journal of the AOA 

412-749-2568 

PBFreeman@aoa.org 

Optometry's Meeting^*^ 

General information 
800-365-2219x4214 
DMGittemeier@aoa.org 
Education 

800-365-2219x4254 

SASmith@aoa.org 

Exhibits 

800-365-2219 x4255 
KERodrigue@aoa.org 
Student Programs 
800-365-2219 x4251 
LLTeasdale@aoa.org 
Optometry's Career 
Center® (OCC) 
800-365-2219x4107x4111 
OCC@aoa.org 
Order Department 
To Place An Order: 
800-262-2210 
Business Cards/Office Forms: 
800-365-2219 x4132 
JRPayne@aoa.org 
Payment Inquiries: 


800-365-2219 x4239 

Paraoptometric Section 

800-365-2219x4222 

TLRemington@aoa.org 

Pediatrics/Binocular 

Vision 

800-365-2219x4209 
HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Practice Assistance 
Program 

800-365-2219x4151 

LDSmith@aoa.org 

Practice Management 
Materials 

800-365-2219 x4151 
LDSmith@aoa.org 

Practice Strategies 

800-365-2219 x4267 
RFPieper@aoa.org 

Primary Care 

800-365-2219x4209 or 
x4244 

HNJohnson@aoa.org 

JLWeaver@aoa.org 

Professional Relations 

703-739-9200 

KHipp@aoa.org 

Public Health Issues 

703-739-9200 

AmOptCOR@aol.com 

Public Relations 

800-365-2219x4176 
J MMa h o n ey@a oa. o rg 
SLThomas@aoa .org 

Refractive Surgery 
Topical Interest Group 
(TIG) 

800-365-2219x4225 

SDBrown@aoa.org 

Quality Assessment and 
Improvement 

800-365-2219 x4237 
BTKowa I czy k@aoa. o rg 

Save Your Vision Month 

800-365-2219 x4176 
JMMahoney@aoa.org 

Seal of Acceptance 

800-365-2219x4244 or 
x4209 

HNJohnson@aoa.org 

JLWeaver@aoa.org 

Sports Vision Section 

800-365-2219x4107 

DBKincaid@aoa.org 

State Licensure/ 

State Optometry Laws 

800-365-2219 x4266 
SLCooper@aoa .org 

Student and Faculty 
Programs 

800-365-2219x4106 

LWBergman@aoa.org 

Surveys 

800-365-2219x4238 

Memberservices@aoa.org 

Third Party Issues 

703-739-9200 
TWeaver@aoa .org 

Travel Reimbursement 

800-365-2219x4239 

VAN - Vision Awareness 
Network (formerly AFVA) 
800-365-2219x4226 
Dfox@aoa.org. 

VISION USA 

800-365-2219x4261 

VISIONUSA@aoa.org 

Web Site Information 

800-365-2219x4219 

GCWilton@aoa.org 
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NEW 


r 



Order item number PQ5 
Available to Members Only 
$65.00^ 

*All shipping and handling, end applicable sates tax will be added. 



The Optometric 
Oath Plaque 

Now available through the 
AOA order department 

This beautiful plaque is the 
perfect accent for any optometric 
office. The 8” x 10” cherry base 
with gokl-colored metal features 
the AOA logo and Optometric 
Oath in black text. 

The plaque is delivered ready 
to hang on your wall. It is sure 
to attract attention and reflect 
positively on you and your 
practice. 



4 

WAYS 
TO ORDER 


Name 
Name 
Title _ 


Address. 


City/State/Z[p 
Phone (_ 


Mall this completed order form to: American Optometric Association 

Attn: Order Department, 243 N. Lindbergh Blvd, St, Louis, MO 63141'7881 
Telephone toll-free (800) 262-2210 
FAX the completed form to: (314) 991-4101 
E-mail your order to JRPayne@AOA,org 


AOA Member 
Number 


n send AOA 

iTiemben$hip inloftnation 


E-rrml or Web site: 


CREDIT ORDERS 
ri Bill me 
n Bill my comp any 


SHIP TO (if diffewts 


Dt's. Name. 
Corp. Name. 
AckJress_ 


Csly/Slate/Zip 


J FAX C 


All tihEpplng, bundling, dJid 


CHARGE TO 
n MaslerCard 
n American Express 
n VISA 


ITEM 

QTY. 

TOTAL 

PflICE 










SU&roTAL 

SALES TAX 

TDfTAL 





Name on Card, 
Card#^_ 


. Exp. dalo 


NO RETURNS ACCEPTED AFTER 30 DAYS 
















































Vistakon releases Oasys 


in expanded parameters 


V istakon 

announced that 
Acuvue® Oasys 
contact lenses are now 
available in full expand 
ed parameters. 

There are 24 new 
parameters, including 
Acuvue Oasys High 


Plus and Acuvue Oasys 
High Minus. 

Acuvue Oasys High 
Plus parameters are 
available from +4.25 to 
+6.00 in 0.25D steps and 
+6.50 to +8.00 in 0.50D 
steps. 

Acuvue Oasys High 


Minus parameters are 
available from -6.50 to 
-12.00 in 0.50D steps. 

Acuvue Oasys is 
designed to improve 
contact lens wear for 
tired and dry eyes in 
challenging environ¬ 
ments. 




The AO A Croup (nsurance Program has its eye 
on you with benefits designed to fit your lifestyle 
and profession. You can learn more about all these 
plans at www.aoainsurance.com. 


> 


• TERM LIFE 

Coversgt avdilabis up to $750,000.00 
far you and/or your spouse. 

• LONG TERM DISABILITY 
Provides monthly benefits ranging 
from $500.00 to $0,(100.00 to age 65 
(up to one year jf age 65 to 70, if you 
choose to age 65 Planl. 

- SHORTTERM DISABILITY 

Provides monthly benefits op to 
$3,500.00 for covered injuries or 
sickness. 

- BUSINESS OVERHEAD 
EXPENSE 

Monthly benefits up to $15,000.00, 
depending an the needs of your 
practice, when you are totally 
disabled. 

- HOSPITAL HELP PLAN* 

Cash benefits paid directly to you for 
each day you are In the hospital with 
laiiored plan levels tip lo $500.00 a day. 

- ACCIDENT 
PROTECTION PLAN 

Pays yoy up ta $500,000.00 in cash 
benefits far dtsmemberment or if you 
die in a covered accident. 


SECURE START 

Sign your eligible children up for a 

$20,000.00 life insurance plan. You 

can even download an application 

onlinel Learn more at 

WWW. aoainsurance.coni. 

eHEALTHINSURANCE 

Look online for yaur awn Dental 
and Medical health plans - choose 
a policy that suits your needs and 
your wallet Learn more at 
www.a oa i n su rance.com. 

SHORTTERM MEDICAL 
A h^allh plan Issling 30 ic 135 
It's perfect if yoy are belweeii ]ob&, 
waiting for group health coverage 
to starts or yoy are a recent college 
graduate. Start your application at 
WWW. a 0 a i n s u rance.ccm. 

MEDICARE SUPPLEMENT 
INSURANCE 

SupplamenI your Medicare 
Coverpge at affordable group rate^. 

Call 1 ' 800 ^ 245>4454 

and use promo code 2005$, 
or fill out the coupon below, 
for FREE information on 
any of these plans. 


American Optometric 
Assoc ia lion 

CANCER CARE 

Pays you up to $300,000.00 in cash 
benefits for the treatment of cancer. 
Plus a $30.00 annual benefit for 
cancer detection tests tsubject to 
individual benefit limitations and 
maximums). 

EMERGENCY ASSISTANCE 
PLUS IEA+) 

When something happens to yau 
away from home, EA+ can help by 
providing you with emergency 
medical and travel assistance. 

COMPREHENSIVE ACCIDENT 
PROTECTION (CAP) 

Plan inclydes a S5CI0 monthly 
Disability Benefit as well as a $5D 
daily Hospital Benefit paid directJy 
to you; along with a SBO^OOO Lamp- 
Sum Death Benefit paid directly tD 
your beneficiary. 

LONO TERM CARE 

Long Term Care includes heme 
health care, supervised adult care, 
respite care and more. Protect yciur 
savings and choose a plan vvith 
lifelong her^afirs. 


LH)^ situ End SUE Bnaur9n[L<a nen^ uiHfflrwTiltBfi by UoLm Lila Insaranca Cnmpanv of AmariLB MwIIiCiBI^ Su^plemanr undBfwntlflfi try MnoLmerital Uta lasuranca Cofn^nv^ 
GalbfTiDrfl, MD, TranrEafnwica Lib Insurance Campany, Cediif Rapdsv lA aikd Tiensameftce Faiancuttife faisuriice Cofapanv, Purchase, NV. ScciFra Scarl, and Cancar Care nans 
are by MviuitHifiul l\l^ InsuraiKO Compsdiy, Galcirriore, MD. ADS.U, Tiirm UFc, CAR nnil HIP* Plans m undoiwrrtKW by bfv and Aceidvii li^stitiinca 

Ccwnfiany, HBrttDcd. CT prg^ad by A^taiKC Cgrporatiqn. Term Macficel undorwrillBtfi Av Fprlis. Goyeragas fnay irKc]i.fcsi«i^ 

IfnlHtioftg, FodaBliDfiis amd/ci Inrminalkia ptrCwisHMis. Hie poliii^as or pimtsiffens may vary nr be urvavnifabla la soma eCalas. 37 t 3 l 9 AUn B 9 G 2005 


. . pieafi^ seiid meThformatioti oh the following ' 


Term Life 

Long Term Disability 
Short Term Disability 


Business Overhead Expense Medicare Supplement Insurance 
Hospital Help Plan Cancer Care 

Accident Protection Emergency Assistance Plus |EA+| 

Long Term Care Cornprehensive Accident Protection 

Log on at www.aoainsurancexom & apply for: 

Hospital Help Plan * Accident Protection Plan * Secure Start * eHealthInsuranee 


Name: 

Address; 

City: 

Dayirme Phone#: ( 


) 


Lmail: 

SfatB-: 

Dm Ql Elnh; 


3p: 


/ 


/ 


To receive the facts* about these plans, just fill out this form and send it in a stamped envelope to: 
ADA Group Insurance Program, P.D. Box 22708, Santa Barbara, CA 83121-2708 
- i. 4 r- ' ' — . - - .... 


Cods' 20 Q 5 A 


OR call 1*000*2454^84, and use promo code 2OO&0 and a Benafil Rspresentative will assisryou. taotje aqia 

* Ific luding cd^e^, exclusions, limilationa and term s ol covatago. 371 aia adfi flaa' 2 Du 


Acuvue Oasys is the 
first (iaily-wear contact 
lens maiie from senofil- 
con A, a new silicone 
hyiirogel material that is 
50 percent smoother 
than other silicone 
hyiirogel lenses, accorii- 
ing to Vistakon. 

Acuvue Oasys 
meets the highest UV- 
blocking staniiariis for 
contact lenses, blocking 
greater than 96 percent 
of UVA rays anii 99 per¬ 
cent of UVB rays. 

For information, call 
(800) 843-2020 or visit 
www.ecp.acuvue.com. 

Transitions 

announces 

commercial 

S trengthening on its 
branii awareness. 
Transitions Optical 
will launch a new televi¬ 
sion commercial this 
month. 

The 30-secon(i aii 
will run on ABC, CBS, 
NBC, The Weather 
Channel, Bravo, the TV 
Gui(ie Channel, anii 
other cable networks. 

Transitions research 
shows that three quar¬ 
ters of consumers who 
see the new a(i will be 
very likely or extremely 
likely to (iiscuss 
Transitions lenses with 
their eye care profes¬ 
sional. 

The commercial will 
focus on the UV iniiex 
as a signal to consumers 
of the need to protect 
their eyes from harmful 
UV rays anii urges them 
to ask for their Certif¬ 
icate of Authenticity 
when they purchase 
Transition lenses. 

The lenses were the 
first to earn the AOA 
Seal of Acceptance for 
UV absorbers/blockers. 

For information, or 
to register in the Trusteii 
WorMwifie marketing 
program, visit www.tran¬ 
sitions.com/trust edworld- 
wide/eep or contact a 
Solutions Team, STAR 
Lab, or representative. 
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Industry News^ 


Ray-Ban launches new 'Hollywood' promotion 


R ay-Ban Optical 
and Sun began a 
new promotion 
June 1 targeting eye- 
wear consumers as well 
as wholesale customers. 
The "Win the 



Hollywood Life" pro¬ 
motion features a VIP 
trip for two to 
Hollywood as the grand 
prize. 

Wholesale cus¬ 
tomers are also eligible 
to win a trip to 
Hollywood based on 
Ray-Ban purchases. 

The grand prize 
includes VIP tickets to 
Hollywood Life maga¬ 
zine's star-studded 
Breakthrough Awards, 
exclusively sponsored 
by Ray-Ban. 

In addition, the win- 


Costa Del Mar debuts 
new lens shades, prices 


P olarized sunglass 
manufacturer 
Costa Del Mar 
will debut new shades 
of its patented Costa 580 
lens on July 1. 

The company will 
add two new colors, 
blue and green mirror 
options, and implement 
a 20-30 percent price 
reduction to the 
already-available prod¬ 
ucts. 

The Costa 580 lens 
is designed to block yel¬ 
low light, which helps 
provide greater color 
discrimination and 
reduces obtrusive glare 
while absorbing harm¬ 
ful ultra violet rays. 

The lenses provide 
100 percent UV protec¬ 
tion that is imbedded 
between layers of glass 
so it can't be worn or 
washed away over time. 
This aspect makes it 
ideal for water enthusi¬ 
asts, according to Costa 
Del Mar. 

"Ever since the 580 
lens became available, 
our customers have 
asked us to find a way 
to make mirrors avail¬ 
able," said Chas 
MacDonald, president 


of Costa Del Mar. "Now 
we have the technology 
in place to make the 580 
mirrors a reality, while 
keeping the same high- 
performance quality our 
customers know and 
expect. Arguably the 
best in the world, 
Costa's 580 lenses have 
become the gold stan¬ 
dard for fishing and 
water enthusiasts, but 
until now, the price may 
have prevented some 
from experiencing the 
technology for them¬ 
selves. The price reduc¬ 
tion gives more con¬ 
sumers the ability to 
own a pair of 580s and 
see the world in a whole 
new light." 

The new suggested 
retail price will range 
from $209-$259 for mir¬ 
rored lenses, and $189- 
$239 for non-mirrored 
lenses. 

Costa Del Mar said 
it perfected a manufac¬ 
turing process that 
improved production 
efficiencies, allowing it 
to reduce the cost of 
making the lenses. 

For more informa¬ 
tion, call (800) 447-3700 or 
visit www.costadelmar.com. 


ner will receive a stay at 
one of Hollywood's pre¬ 
mier hotels, tours, top 
restaurant service, and 
spa treatments. 

Ten winners will 
receive second prizes of 
his and her Ray-Ban 
sunglasses, and 50 third 
prize winners will 
receive one-year sub¬ 
scriptions to Hollywood 
Life magazine. 

Participating whole¬ 
sale customers meeting 
the minimum frame 
purchase requirement 
will receive one contest 



entry and a high-impact 
countercard announcing 
the sweepstakes. 

Wholesale cus¬ 
tomers committing to a 
higher frame require¬ 
ment will receive three 
contest entries, a promo¬ 
tional showcard, a sub¬ 
scription to Hollywood 
Life magazine, and a 
special gift. 

Winners will be cho¬ 
sen at random on Sept. 
30. Enter at www.ray- 
ban.com. 



Christine Camsuzou of PPG Industries, Inc., 
and Paolo Baiocchi of Intercast announced 
that PPG acquired Intercast Europe, S.p.A. 
and related manufacturing operations in 
Thailand at a joint press conference during 
the MIDO 2006 exhibition. 


Signet Armorlite 
releases new lens 
material/ offers 
summer promotion 

Signet Armorlite announced the release of 
its latest sun lens material, Kodak InstaShades 
PolyClear, just in time for summer. 

The material offers one more option to pro¬ 
tect against UV radiation, according to the com¬ 
pany. 

As an added bonus, eye care professionals 
who order Kodak InstaShades Progressives 
through www.Eyefinity.com can earn a free gift. 

From May 1 through July 31, log onto 
www.Eyefinity.com and order a total of three 
qualifying sun lens pairs (one each from a 
select group), and earn a free beach chair. 



Advanced Medical 
Optics 

Alcon 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America 

HOYA Vision Care 

Luxottica Group 

Marchon Eyewear 

Optos 

Signet Armorlite 

TLC Vision Corporation 

Transitions Optical 

Vision Service Plan 

VisionWeb 

Vistakon, division of 
Johnson & Johnson 
Vision Care 
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Ad Showcase 



Presented by: 

Office of Continuing Education and Alumni Affairs 
NSU College of Optometry 


Glaucoma Update 2006 


Sponsored by 
Nova Southeastern 
University College of 
Optometry through 
educational grants 
provided byAlcon 
Pharmaceuticals and 
Vision Service Plan. 


UCll ?>riiitAhrin% 

E«0 V nirrvini?in> 


For more information: 

Shakara Rosenbaum, M.S.Ed., Coordinator 
Office of Continuing Education and Alumni Affairs 
3200 South University Drive 
Fort Lauderdale-Davie, Florida 33328 

(954) 262-4224 or email at ocoe@nsu.nova.edu 




Mark Your Calendar! 

Circle the date and join us 

November 10-12, 2006 

Monterey Conference Center & 
Monterey Marriott Hotel 
Monterey, California 


www.montereysynnposium.com 


Optometri^ in Refiaboth Beach, 
Delaware! 

If you’ve ever wanted to 
live and practice in an 
ocean side resort town at 
the beach, this opportunity 
is for you! This office and 
desirable resort community 
is rapidly growing so we are 
now seeking a full time 
doctor to live and practice 
in the community. Enjoy 
the benefits of practicing 
in your own office, but 
with the full support and 
management help of our 6 
location practice. 

E-mail 

dDcsenali@protiigy.nGt 
or call (302) 528-0656 for 
more information. 


« 
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AEA CRUIS6 S6MINRRS 2006-2007 

Gulf of Alaska, 7/1/06-7/806, Sapphire Princess. Vancouver, Ketchikan, Juneau, Skagway, Glacier Bay 
Cruising, College Fjord Scenic Cruising, Anchorage (Whittier). Cruise Fares from $1019. Speaker: Dr. 
Michael Jedrzynski 

*** 4th of July*** 

Grand Mediterranean, 7/27/06 - 8/8/06, Grand Princess. Venice, Athens (Piraeus), Kusadasi (for 
Ephesus), Istanbul, Mykonos, Naples/Capri, Rome (Civitavecchia), Florence/Pisa (Livorno), Marseille 
(for Provence), Barcelona. Cruise fares from $2340. Speaker: Dr. John McGreal 
Canada/New England, 10/21/06-10/28/06, Star Princess. New York, Halifax, St. John, Bar Harbor, 
Boston, Newport, New York. Cruise fares from $1095. 

Classic Southern Caribbean, 1/27/07-2/2/07, on the brand new Crown Princess. 

San Juan, Barbados, St. Lucia, Antigua, St. Maarten, St. Thomas, San Juan. Cruise fares from $739. 
Western Caribbean, 2/3/2007 - 2/10/2007, Star Princess. Ft. Lauderdale, Montego Bay, Grand Cayman, 
Cozumel, Princess Cays, Ft. Lauderdale. Cruise fares from $749. Joint venture with College of 
Optometrists in Vision Development. There will be two education programs. COVD program: 
Managing and Marketing the Successful Vision Therapy Practice. 

South America, 2/12/2007 - 2/24/2007, Golden Princess. Buenos Aires, Montevideo, Falkland Islands, 
Cape Horn, Ushuaia, Punta Arenas, Chilean Fjords, Puerto Montt, Santiago. Cruise fares from $1745. 
Speaker: Dr. Janet Betchkal 

Hawaii, 2/17/2007-2/24/2007, NCL Pride of America. Honolulu, Hilo, Mt. Kilauea, Kahului, Kona, 
Nawiliwili, Honolulu. Cruise fares from $1054. 

Mediterranean Adventurer, 7/21/07-8/4/07, Sea Princess. London(Southampton), Vigo, Lisbon, 
Barcelona, Cannes(Monte Carlo), Rome(Civitavecchia), Naples/Capri, Corsica(Ajaccio), Gibraltar, 
London(Southampton). Cruise fare $3490. **QREAT DEAL FOR 14 DAYS - LONDON IS AN 
INEXPENSIVE EUROPEAN QATEWAY 

Baltic Heritage, 8/30/07-9/8/07, Star Princess. Copenhagen, Stockholm, Helsinki, St. Petersburg 
(overnight), Talinn, Gdansk, Oslo, Copenhagen. Cruise fares from $1765. 

***Labor Day*** 

Mediterranean Collection, 9/29/07-10/10/2007, Royal Princess. Venice, Ravenna, Split(Croatia), Corfu, 
Kotor (Montenegro), Malta, Sicily, Sorrento/Capri, Corsica(Ajaccio), Monte Carlo, Portofino, 

Rome (Civitavecchia). Cruise fares from $2790. 

**Regional and past passenger fares may apply. CALL FOR LOWEST CURRENT FARES. 

BOOK EARLY!!! CRUISES ARE SELLING OUT 6-8 MONTHS IN ADVANCE. 

10-12 hours of COPE approved lectures per seminar 
Visit us at www.optometriccruiseseminars.com 
E-mail aeacruises@aoLcom or call us at 1-888-638-6009. 

AEA Cruises: Dr. Mark Rosanova, President 

More than a travel agent, your colleague & innovating partner in Cruise Seminars since 1995 
Sponsored by: The Illinois Optometric Association, The Chicago Northside Optometric Society, and 
Advanced Eyecare Associates 
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Rresident 

"Thie New England 
OolLege of 
Optonnetnv 
Boston^ 

M assac It u setts 

Thi<> Now EnQi^iod CoLLoqo of Optonnotry 
(MECO)* tho oLdo&t and among iho 
most mnovativo of thio soventoor'^ 
oolLogos of opto mol in tho country, 
sooks a new Rrosident. The Coltoge 
has a distiPictlve con^mkiment to 
excetlenco in education* research, and 
patient care* and is too king for a 
President with a solid track record in 
attracting financial support, as well as 
the strategic vision to enhance the 
leaching and research enterprise of 
the College. 

The current President's retirement 15 
scheduled for August* 2006. The 
Search Committee wiU begin candidate 
evaluations upon receipt of resumes 
and cover letters. Senior executives in 
academia, optometric or other health 
care education, industry, or relevant 
non-traditionat, settings are invited to 
apply in confidence tos Denise D'Grady 
Oaffney* Vice President and Director, or 
Stephanie Fidel* Senior Associate, 
Isaacson, MiUer, 33A Boylston St.* 

Suite 5DO, Boston, MA 32TT6~3B9^; 

31 79<^imsearch,com, 

rVrw ^n^iurtd Ccfiierjc of CJplornefry is? on 
Oppartunify Employer 


IRS Problems? 







May &. Company CPAs 

601.636.0096 


We Know Optometry! 


We currently represent optometrists in 30 
states, plus the District of Columbia. We 
have a team of professionals that is devoted 
to the tax, accounting and QuickBooks 
needs of our OD clients. 

We prepare and review hundreds of OD 
tax returns each year giving us an in depth 
knowledge of the specific tax laws and regu¬ 
lations that affect optometry practices. 

May & Company CPAs has the ability to 
offer you efficient and cost effective con¬ 
sulting and tax preparation services that 
address the unique tax issues OD practices 
must face. Call us today to see if we can 
help save you tax dollars. 

We can help Late Filers and Non Filers 

Did your business miss the deadline? Do 
you need help filing past returns? Call or 
email us today if you have questions regard¬ 
ing a late status return or if you haven’t 
filed in years. 

We are here to help! 


May & Company CPAs 


PRESIDENTIAL SEARCH 

SOUTHERN COLLEGE OF OPTOMETRY 

The Board of Southern College of Optometry invites applications for the position of President. 

The President is the Chief Executive Officer of the College and works under the direction of the 
Board of Trustees. SCO Board seeks a proven leader with at least ten years of experience in the 
practice of Optometry and/or higher education and an O.D. degree. The President must be com- 
mitted to excellence in education and the profession of optometry. 

Interested applicants should request an application packet from presidentsco@sco.edu or in writing 
from: 

SCO Presidential Search 
Southern College of Optometry 
1245 Madison Avenue 
Memphis, TN 38104 
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Ad Showcase 



PRACTICE APPRAISAL 

and/or Buy/Sell Assistance 

John Gay & Associates - ^1 

John Gay, LLD, CIS, MCiP has completed aver 1,EDD 
Ophthalmic Practice Appraisals and has assisted with over 
1,000 Buy/Sells since 1900. 


Call for your appraisal 
or assistance today: 


303 - 692-8001 

Denver, CO 




PRACTICE SUCCESS 

What did these very successful 
doctors have \n comniDii? 


JOHN GAY, THE CONSULTANT* 


7000”^1 

Dr. Goldberg, VA S165K to over S1 Million 
Dr. Jose, lA $120K to over 1.2 Million 
Dr. Cockrell, OK $420K to over S3 Million 
Dr Jehling, MO $270K to over $23 Million 


Start Yoiir CAREER SUCCESS 
Today, You Deserve It. 

Call John Gay & Associates 


303 - 692-8001 

Denver, CO 


SOUTHWEST FLORIDA 
EDUCATIONAL RETREAT 
August 4-6, 2006 



Isfsnd Resort 
Captfva Island Florida 

EJyculion 

Tninscript QualiU' 6 F lour^ ♦ (!t;>nLLnuing ^ I U>jrs 

Tom] I inurs 15 ■ li) I TfsiK Approvtil 
Prugrsim / SptsiktTTi 
Tniniirty IliiinL f >.E> & |im lltiitwnis ^ > 


1'^imnivThitn, n.lT 

1 hour CR 

Akiss Uptime 

11 ?njitiaii4 (IIX 

2 horns- CE 

Optf»niL'tric J ii ri tsp riitlc n t:i: 

TammvThasi, OIT 

2 huuris CE 

MeclE4:al Errur^i 

ShaiTtm Cdbhs-, t [A 

3 huure CE 

SpeitktT 

Infurniatiun 

Rcgistratiofi 


Priuf to [u|y 111, 2<>i.i6 

6360 Prtsiiicjitid (k., Suite #5 

A. i >. .A rncnii.H‘:i's ~ S34( ^ 

Rm Mvursjnomli 3.391,9 

Non-members S441I 

Phemt;: 239-481-7799 


[■ax: 239-4H 1.3739 

.\fw,)uly lOih 

swfoaf^jau.ncT 

TO .Al.l. a'^iirmtiont;. 

Hcjtcl Rcscr\'atifjn.s: loll t ree 

- 1 458K-'?07-78H« 



TENURE-TRACK 

UJ 3 

FACULTY POSITIONS 

2 

Pacific University College of Optometry is seeking 


applications for two entry-level tenure-track faculty 

O Q. 

positions with emphasis in primary care optometry. 

U- 1 

o 1 

Didactic, laboratory, and clinical assignments 

will reflect programmatic needs, as well as each 

successful candidate's expertise and interests. 

S i 

Successful candidates will have the O.D. degree 


and licensure to practice optometry. Preference will 

_l ^ 

o 2 

be given to applicants with residency/fellowship 

training, an advanced degree, and/or advanced 

professional development. A commitment to 

1— 

excellence in optometric education, lifelong 

i/1 

learning, and the expansion of knowledge through 

CC 

III 

optometric research is essential. 

> 

All interested applicants should submit a letter 

z 

of interest, comprehensive curriculum vitae, and 

D 

three references to: 

u 

Lome Yudcovitch, O.D., M.S., F.A.A.O. 

u. 

Chair - Faculty Search Committee 

U 

Pacific University College of Optometry 

PACIFIC 

2043 College Way Forest Grove, OR 97116 

yudcovil@pacificu.edu 

FAX: 503-352-2929 

UNIVERSITY 

-1849- 

www.pacificu.edu 

OREGON 

Equal Opportunity 
Employer 

Employment is contingent upon eligibility to work in the United States 
and satisfactory completion of a background check. Pacific University 
is an equal opportunity employer committed to diversity. 


Looking 
For Low 
Rates? 

Look 

No 

Further! 



Robin Corney-Horst 

800 . 584.9064 

Mike Kelly 

800 . 449.0938 


VISIT OUR BOOTH AT 

VISION EXPO EAST • MIDWEST VISION EXPO 
AOA optometry's MEETING • VISION EXPO WEST 


Ocular Therapeutics CE Presents 

“Glaucoma in the Gorge” 

August 12-13, 2006 

Best Western Conf. Center 
Hood River, Oregon 
Faculty: 

Anthony B. Litwak, OD,FAAO 
J. Janies Thimons, OD,FAAO 
For further information call: 1-856-429-7415 
E-mail: Ocular9@aol.com 
www.oculartherapeutics.com 
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OT-1^23 

01-2000 

ra ' 

MtiSr 

ppnrcMcs 

It’s what the best 
pretest on! 

800-522-2275 

www.optinomics.com 




For more information piease 
caii 305-491-2092 or emaii 
gayan@araneye.com 


AjftAN Eye Associates 


Eleventh Annual Island Retreat 

August 11-12, 2006 

8 Hours CE, including 6 TQ - Cope pending 


Steve Everett 
John McSoley, OD 
Albert Woods, OD 
Albert Aran, M.D. 


Coding and Billing 
Glaucoma Grand Rounds 
Neuro-optometry 
Is this an ocular emergency? 


NEED SOFTWARE? GET THE BEST! 



software 


See how easy 
it is with 
Eyecom^'s 
USER-FRIENDLY 
software! 



Isn't it time for your practice to 
go PAPHBLeSS? 

A 

To receive a free trial demo call 
us at 800’78&’3356 or visit 

WinnAf.EYECOM2.COM 

/ \ 

Eyeconf^ 

f3 FT SHE TRIG BOFTWANE 


Pacific Rim Conference 


Presented by the Hawaii Optonnetric Association 

16 hours of CE 

Speakers: 

Dr. Jerry Sherman O.D., F.A.A.O. Dr. A. Paul Chous, M.A., O.D. 

Dr. Jeffrey Gerson O.D., F.A.A.O. Dr. Mark Sawamura O.D., F.A.A.O. 

Dr. Judy Tong, O.D., F.A.A.O. 

November 5-8, 2006 

On the island of Hawaii ^‘The Big Island” 

At the Beautiful Hilton Waikoloa Village 

Please contact us at: 

The Hawaii Optometric Association 
220 South King Street, Suite 801 
Honolulu, Hawaii 96813 
(808) 537-5678 
Email: hoaopt@earthlink.net 


2007 C ruise Seminar 

" M anaging and M arketing the 
Successful Vision Therapy Practice" 
Speakers: Dr. Robert Sanet and Ms. Toni Bristol 
February 3-10, 2007 

Cruise the Western Caribbean aboard the Star Princess 

Sponsored by the College of 0 ptometrists in Vision Development 

For more information; 1-888-268-3770 
covdoffice(5) sbcglobal.net 



■ CONSULTING 


BLAC KWELL 


^r^you buying or selling a practice? 



Marilee Blackwell, MBA, AIBA 
mblackwell.com 


Whether buying or selling, let Blackwell 
Consulting help facilitate a smooth transaction. 
We are accredited business appraisers and 
solution oriented advisors. 

Value Enhancement Services 
Appraisals 

Practice Sales & Financing 
Employment & Partnership Agreements 

Call us today at 800.588.9636 



June 21-25, 2006 




































Classifieds 


Professional Opportunities 

ALL STATES - PRACTICES FOR SALE 
and 100% FINANCING plus working 
capital. Largest database of 
Sellers/Buyers. Confidentiality main¬ 
tained. Buyers are prequalified. Seller 
receives free valuation, free internet 
advertising. Successful transition is guid¬ 
ed by 30 yrs. of professional experience. 
Visit our website for current listings. Call 
ProMed Financial, Inc. 888/277-6633. 
www.promed-financial.com 

ALL ABOUT EYES - BUYING or SELL¬ 
ING? Practice Concepts specializes in 
practice sales for eyecare professionals, 
plus financing, appraisals and 
consulting. Doctor owned and managed. 
Over 15 yrs experience. For more 
information and current listings 
www.practiceconcepts.com or call 
877-778-2020. 

Alabama Doctor-Growing private 
practice in Millbrook seeking 
Full-time optometrist. email 
meceyedoctor@bellsouth.net 

Busy Refractive Practice in Southern 
California seeking a personal, outgoing 
Optometrist to work in our Surgery 
Centers. FT/PT positions available 
in Orange County, San Gabriel and 
Los Angeles. Please fax resume to 
626-963-2544 Attn: Kimmery Burchfield 

Connecticut Optometry Opportunities 

Growing Optometry practice has full time 
and part-time OD positions available in the 
following areas: Greenwich, Danbury, 
Bridgeport, Litchfield, Fairfield, New 
London & Meriden. We offer excellent 
compensation, established patient base 
& flexible schedule. Email CV 
to caring@healthdrive.com or fax (toll free) 
866-657-5400 or call (toll free) 
877- 724-4410. 

FLORIDA- FT/PT independent Optometry 
positions located throughout entire state 
Guaranteed lucrative per diem & bonus¬ 
es. Will pay travel. 954-579-6662/ 
dreshannon@aol.com 

INDIANA - Southern. Solo Practice. 
Excellent location and excellent reputa¬ 
tion. Fair Market Value - $85,000.00. CON¬ 
TACT PRACTICE BROKER RICHARD S. 
KATTOUF, O.D., 800/745-3937 


Low Vision Services Director DC-based 
non-profit seeks professional individual to 
provide comprehensive low vision evalua¬ 
tions and services to diverse client base. 
Doctorate of Optometry degree from an 
accredited institution required, plus 
required licensure in DC, MD and VA. 
Must have a minimum of two to four 
years experience with clinical low vision 
care including pediatrics and binocular 
vision. Extensive interaction with the 
public is required. Must be able to suc¬ 
cessfully manage multiple tasks in a fast- 
paced environment. Ideal candidate will 
have knowledge of low vision devices and 
common ocular pathologies. Experience 
with stroke and/or traumatic brain injury 
patients a plus. Ability to successfully pri¬ 
oritize and to make things happen is a 
must. Salary is commensurate with skills 
and experience. Send cover letter, 
resume and salary history to: Ms. H. 
Elmore, Columbia Lighthouse for the 
Blind, 1120 20th Street, NW, Suite 750 
South, Washington, DC 20036. or e- 
mail helmore@clb.org. CLB is an equal 
opportunity employer. 

Massachusetts/Rhode Island Optometry 
Opportunities Growing Optometry prac¬ 
tice has a part-time (2 day a week) OD 
position available South Shore of MA & a 
(3 day a week) position available in 
Rhode Island. We offer excellent com¬ 
pensation, established patient base & 
flexible schedule. Email CV to 
caring@healthdrive.com or fax (toll free) 
866-657-5400 or call (toll free) 
877-724-4410 

Miami Beach, Florida. 50 Year Prestigious 
Practice Same Dr. 1600 S.F. office. Two 
Lanes. Long lease available. Turn Key 
Golden Opportunity 305-323-2996 
617-281-7368 

MISSOURI - Eastern. Two practices - 
Total Fair Market Value $300,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S. 
800/745-3937. 

New Jersey: Optometrist FT/PT, Private 
Optometric practice in Monmouth 
County. Therapeutic, Contact Lenses & 
Low Vision in Professional building. 
Recent grads welcome to apply. 
Associateship possible. Please call 732- 
502-0071. 


Optometrist (Char, NC), EyeOptix O.D. 
PA. Reg's O.D. or M.D. degree; NC 
license & NC cert, to use topical diagnos¬ 
tic pharmaceutical & therapeutic agents; 4 
yrs. general practice exp.; 2 yrs. exp. at 
Lasik Center to include optometric prac¬ 
tice, ocular pharmacology & therapeutics 
& pre/post-op care of Lasik & cataract 
patients. Hrs. inci 1 eve to 7pm, 1 Sat 
a.m./mo @ call 1 wk/mo. Email resume to 
msheffer@eyeoptix. net 

Optometrist for Miami office to examine 
and diagnose patients for diseases, disor¬ 
ders & deficiencies, & prescribe treat¬ 
ment. Referral of patients to surgeon for 
corrective surgery & post-surgical mgmt 
of patients. Degree & Lie. Optometry 
req'd 3yrs exp reqd. Joanne 

Kundl,OD,PA-ll. Fax resume to 305-279- 
3746, Attn: Dr. Kundl. 

Optometrist Wanted Virginia - Immediate 
opening for personable, hardworking 
optometrist in busy five location group 
practice in Roanoke, Virginia leading to 
purchase opportunity. Please email CV to: 
newman5150@aol.com 

Pennsylvania Optometry Opportunities 

Growing Optometry practice has full 
time and part-time OD positions available 
in the Wilkes- Barre and Reading areas. 
We offer excellent compensation, estab¬ 
lished patient base & flexible schedule. 
Email CV to caring@healthdrive.com or 
fax (toll free) 866-657-5400 or call (toll 
free) 877-724-4410 

Practice for Sale: Florida West Coast, 
Established optometric practice grosses 
1.2M with high net. High growth potential 
for 2 doctors. Excellent location. Serious 
buyers only.Email eyes135@hotmail.com. 

SOUTH FLORIDA: Unique turnkey 
opportunity in highest growing area of 
West Broward County. Upper-middle 
class community in the City of Miramar. 
Opened 15 months with the expected 
income met. Beautifully designedof- 
fice. Owner must relocate. Realistically 
priced. Call owner at 954-275-4899. 

Southwest Illinois - Optometric 
PracticeFair Market Value $183,000.00. 
CONTACT PRACTICE BROKER: 
RICHARD S. KATTOUF, O.D., D.O.S. 
800-745-3937. 

Southwest NH- Optometrist wanted. 
Full time position in full scope optometric 
group practice. Excellent pay with bene¬ 
fit package. New grads welcome. 
t_gauvin@yahoo.com. 


Texas- Full-time motivated optometrist 
needed at a prominent refractive sur¬ 
gery center in Dallas. Work with an expe¬ 
rienced corneal surgeon and a friendly 
staff. Offering an exceptional salary, with 
excellent benefits including bonuses, 
vacation, 401K, and fully paid dental, 
medical and life insurance. E-mail 
optometrist2006@gmail.com 

Equipment for Sale 

Nidek AR-800 Auto Refractor. Excellent 
Condition. $4,250. Call Cynthis Johnson 
207-854-1801. 

Haag Streit BM Slit Lamp. One hand oper¬ 
ation, lOx and 16x eye pieces, excellent 
condition, fits instrument stand. $4750. 
Call Cynthia Johnson 207-854-1801. 

Miscellaneous 


AMAZING - FINANCING - 100% - 

Acquisition, Debt Consolidation, 
Equipment, Real Estate, Working 
Capital. Fast Approvals, Low Rates, 
Terms~15 Years. ProMed Financial, lnc.~ 
888-277-6633 or email info@promed- 
financial.com 

DO YOU WANT TO HELP CHILDREN? 

1 out of 4 children struggle with vision 
problems that interfere with reading and 
learning. Detection and treatment of these 
vision problems could be your niche. 
Learn more about making vision therapy a 
profitable service in your practice. Call 
today to schedule a free consultation with 
Toni Bristol at Expansion Consultants, Inc., 
specializing in Vision Therapy practice 
management and marketing since 1988. 
Toll free 877/248-3823. 

I NEED FRAMES, temples, bridges 
stamped 1/10th 12kG.F. (gold filled). New, 
old stock, or Used. Full, Semi, or Rimless 
styles. Contact GF Specialties, Ltd. 
800/351-6926. 

Want to maximize your profits by adding 
VT to your practice? OEP Clinical 
Curriculum Courses are the answer. Call 
800 447 0370. 
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Ta mfster, m t77-49ihtiK 
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THENEWTRSJM 
e iflateo Boa^tlP935 
ant You Mav Win 


After 20 years of vv^irkirig everyday with my hody twisted and my arms raised Uj the phoriiptnr, the traditional 
style of optometric'ergonomicji had taken its toll cm me- 1 developed back and shoulder prohlems. Fortunately^ 
1 discovered I he Marco TKS Refract ion System- The TRS offers the flexihility of performing refractive 
testing^ while seated comfortahly and using a remote control panel which impri^ved my optometrk'ergonomics 
and allowed me to work pa in-free- The networked refractive system provides efficient integration for quicker 
and better record-keeping, resulting in my ability to see more patients and raise the bottom line. Best of alh 
is that the use of the TRS Refraction System has increased my comforts efficiencyt and joy in providing the 
highest quaUty of vision care to my patients. 

Julie Uerg Rwn, f)D • lrvm<!^ CA 


O 


NIDEK 


J\w RT- 5 JOO (TRS} & 1 ^' MtJek. 


d^tUO. ^ 

—JuJic a. Rwrt, OD 



BQO 814 -S 274 wwN.iitarco.coiii 


Oemact Marce w learn more snout me TSS. 
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You can see it in their eyes. 


Patients tove their O2OPTIX" tenses, and it’s easy to see why. OgOPTlX combines 
high oxygen transmissibitity, a patented, biocompatible surface treatment, and an advanced 
aspheric design for a healthy and comfortable lens wearing experience. 


New consumer research reveals strong patient satisfaction with O2OPTIX; 
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With its high patient satisfaction. Q^OPTiX delivers real value for your practice. 

And what’s not to love about that? 

Visit pattentslov0o2optix.com to learn more about O 2 OPTIX 
breathable lenses for the health of your patients’ eyes and your practice. 



















